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THE STAR ROLLS THE DICE ON A NEW CFO
Charlie Diao has stepped in as The Star Entertainment’s new CFO, moving on  

from his position as Bally’s SVP of Finance and Corporate Treasurer

This week saw The Star Entertainment turn to a Bally’s 
Corporation dealmaker. For years, the operator had been 

weighed down by financial pressure and the ever-present 
threat of regulatory punishment. Indeed, under these turbulent 
conditions, it’s easy to see where the appointment of Charlie Diao 
as CFO has come from, and why it is necessary. But will it work? 
After a bruising few years, the Australian operator is looking for a 
bright future under Diao (and the wider leadership of Soo Kim).

Pressure Down Under 
The turbulence that rocked The Star in recent times is well 
documented. Revenue has been soft over the last couple of 
years, and the operator has been forced to root around for cash 
injections just to stay afloat. Investor confidence has wavered, 
as well as potential anti-money laundering and counter terrorist 
financing breaches have seen the regulatory enforcement 
vultures circling overhead.  

After posting an eye-watering AU$472m (US$328.3m) loss 
for 2025, The Star can hardly afford to be slapped with a huge 
fine. The group’s balance sheet was under constant scrutiny 
throughout 2025 and recent efforts to stabilise cash flow, 
manage debt obligations and restore operational efficiency 
have become of the uppermost importance. 

However, the entrance of Bally’s into the frame has already played 
a major role. Last year, Bally’s Corp purchased a 37.7% stake in The 
Star to bail the operator out of trouble. This was an eyebrow raising 
development, and those potential fines are hugely important, as 
Bally’s Chair Soo Kim has previously stated that any fine of more 
than $100m could be terminal for The Star. Now, as the operator 
reaches its next major financial juncture, this latest appointment in 
the CFO role is critical.

AUSTRAC: No free passes 
At the recent Regulating the Game conference in Sydney, the 
leader of Australia’s anti-money laundering regime, Brendan 
Thomas, AUSTRAC CEO, said that despite the change in 

ownership, past sins could not simply be passed over.
Within that context – many senior executives have departed the 

company recently and many, like Diao, have also joined. However, 
at the same time, it seems that AUSTRAC has been sharpening its 
own focus on the gaming sector in the past six months or so. 
Releasing guidance on new AML rules coming into effect this 
March is both a way to help companies remain compliant and 
implicitly warn them of reinforced expectations. Customer due 
diligence, transaction monitoring and reporting standards – for 
all of these, the standard is changing, enforcement is intensifying 
and tolerance for compliance gaps is moving towards zero. 

Among all of The Star’s issues, compliance is expensive 
whether you get it wrong or right – this is where Diao’s financial 
management skills will have to make their mark.

Hope around the corner?
Diao’s most notable involvement of late has been the complex, 
large-scale merger of Bally’s International Interactive with Intralot 
– experience which indicates that he is more than comfortable 
with high stakes.

Perhaps more importantly, he has already been involved 
in dealings between Bally’s and The Star, giving him a unique 
vantage point on the operator’s financial position. Indeed, 
this could prove crucial if deeper strategic ties, investment 
structures or even more significant corporate activity emerge 
down the line.

While a full merger remains speculative, Bally’s growing global 
ambitions and The Star’s need for capital and stability create a 
narrative that is hard to ignore.

The next 12 months will be decisive. If Diao can leverage his 
transaction experience and financial discipline to steady the 
ship, The Star may yet emerge stronger, leaner, more compliant 
and better positioned in a heavily scrutinised market.

Fail and the narrative shifts quickly toward consolidation, 
external intervention or further decline. We know which 
outcome Soo Kim is looking to engineer!
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THE WEEK IN 
NUMBERS
THE WEEK IN 
NUMBERS

Donation from the Hard 
Rock Heals Foundation 
to support Jamaica’s 

hurricane recovery efforts

NagaCorp’s reported 
FY2025 GGR increase to 

$691.6m

Gaming machine 
shutdown exemptions 

revoked by the New South 
Wales Government

$400,000

27.4%

650

Fine issued to Lara 
Sporting Club for operating 
poker machines outside 
permitted hours

Fine issued (US$118,000) to 
influencer Aliona Omovych 
for promoting unlicensed 
casinos in Ukraine

AU$15,000

UAH 5.18m

EXECUTIVE ROUND-UP: BET365, 
SPORTRADAR, BRAZIL & MORE… 
Following in the footsteps of its Sports 
Betting Alliance (SBA) counterparts, 
the American Gaming Association 
(AGA) this week confirmed to Global 
Gaming Insider that operator bet365 is 
no longer a member of the Association. 
Given recent exits by DraftKings, FanDuel 
and Fanatics Sportsbook in favour of 
entering prediction markets, many are 
left wondering if bet365 will soon begin 
offering event contract trading. SBA 
Chairman Jeremy Kudon previously told 
Global Gaming Insider the Alliance has 
members “thinking about what to do” 
with prediction markets, as well as one 
which remained “very opposed.” Global 
Gaming Insider understands bet365 had 
no prior plans to enter prediction markets 
before choosing to conclude its AGA 
membership. 

Having also departed the AGA in 2026, 
Sportradar unveiled its new Playradar 
iGaming brand with former Playtech Live 
CEO Edo Haitin set to lead the enterprise 
as EVP of iGaming. Playradar will initially 
roll out across the UK, North America and 
LatAm, as the supplier also confirmed 
multiple game launches scheduled 
throughout the year. The latest expansion 
showcases how organisations view online 
gambling’s vast potential, especially with 
Sportradar describing the vertical as a 
“natural channel” to help drive long-term 
monetisation and lifetime value.  

Changes have also extended to the 
LatAm region, with Daniele Correa 
Cardoso stepping in as the new Secretary 
of Prizes and Betting (SPA) in Brazil. 
Cardoso’s appointment comes during 
a period in which the SPA has been 
questioned by policymakers on how it 
can balance regulatory enforcement with 
market stability. Her previous work would 

point to following the current regulatory 
trajectory in Brazil, although with a 
greater focus on compliance, monitoring 
and consumer safeguards rather than 
market expansion. 
In Greece, government officials chose to 
increase the tax rate on player winnings 
from online casino games, including from 
15% to 20% on winnings between €100 
($115) and €500, as well as from 20% to 
30% for amounts over €500. The decision 
came as a surprise to many across the 
industry, given no consultation was held 
between the country’s Government 
and licensed operators. The recent tax 
increases have also brought forth a 
heightened fear of players seeking out 
the illegal gambling market to avoid tax 
implications, but are estimated to drive 
an additional €100m in revenue. 

Stepping into the regulatory side of 
iGaming, the Austrian Supreme Court 
ruled the management of unlicensed 
online casinos can be held personally liable 
for player reimbursement claims. Following 
a landmark decision in the Wunner case, 
legal experts have suggested the reasoning 
could be applied in other jurisdictions, 
therefore strengthening the position of 
players seeking reimbursement for losses 
incurred with unlicensed operators. 

Finally, International Game Technology 
(IGT) this week reported plans to reduce 
its global workforce by approximately 700 
employees, representing close to 10% of its 
total staff. CEO Hector Fernandez issued a 
letter to employees outlining the decision, 
linking the cuts to required structural 
adjustments following IGT’s acquisition 
by Apollo Global Management for $6.3bn. 
IGT confirmed all affected employees will 
receive severance packages, outplacement 
support and transition resources.
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ROUND-UP

AT A GLANCE
• OPAP conludes merger with Allwyn
• Zeal reports 16% revenue growth in 2025
• Macau Legend Development records loss 

of HK$1.57bn 
• Sega Sammy completes JPY  

20.0bn buyback

ALLWYN, SEGA SAMMY & MORE...
for us every year. However, opportunities 
remain everywhere and we are well-placed 
within the market.”

Elsewhere, German online lottery 
operator Zeal reported double-digit 
growth for 2025, with group revenue rising 
16% year-on-year to €218.5m ($236.8m). 
Monthly active customers reached a 
record of 1.56 million, games revenue 
also increased by 46% (€14.4m). Zeal CFO 
Andrea Behrendt said: “We are consistently 
investing in the further development of 
our offerings, reducing our dependence  
on external factors such as jackpot cycles.” 

Macau Legend Development is 
expected to lose approximately HK$1.57bn 
(US$200.86m) for 2025. The loss is mostly 
attributed to an impairment charge of 
HK$1.18bn and relates mainly to changes 

in property, equipment and right of 
use assets associated with the Macau 
fisherman’s wharf complex. The group 
also recorded a provision of HK$71m for 
employee compensation and benefits.  

Finally, Sega Sammy Holdings has 
completed a JPY 20.0bn ($132m) treasury 
stock buyback, acquiring a total of 7,684,100 
common shares between February and 
March 2026. The buyback was executed 
through market purchases on the Tokyo 
Stock Exchange, and the Japanese firm 
confirmed that it accounted for 4,021,900 
shares at a cost of JPY 10.58bn. The buyback 
programme was announced alongside 
its financial results, which showed a net 
loss of JPY 16.8bn and a 54.7% decline in 
operating income for the first nine months 
of its fiscal year.

 

Allwyn’s €16bn ($18.5bn) business 
combination with OPAP, the Greek lottery 
operator, has concluded. Group CFO 
Kenneth Morton called it “the biggest 
merger of his tenure” while speaking 
exclusively with Global Gaming Insider.

News of this closure will mark the second-
largest listed lottery and gaming operator 
globally. Morton noted that there “won’t 
be the likes of OPAP or PrizePicks mergers 

FINANCIAL
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ROUND-UPTHE WEEK IN 
QUOTES

Prediction markets, to the extent 
they facilitate unlicensed gambling, 
are illegal in Nevada and we have a 
statutory duty to protect the public.

This represents a defining step in the 
continued global evolution of the Planet 

Hollywood brand. Together with our 
partners, we are creating a destination 
that brings together entertainment, 

hospitality and immersive experiences 
in a way that is both ambitious and 

authentic to the market.

NGCB CHAIRMAN MIKE DREITZER ON 
RECEIVING A TEMPORARY RETRAINING ORDER 

AGAINST KALSHI

PLANET HOLLYWOOD FOUNDER ROBERT EARL 
ON LAUNCHING THE FIRST INTEGRATED CASINO 

RESORT IN GEORGIA

GREECE, ESTONIA, ISLE OF MAN AND MORE
following a legislative drafting error that 
briefly exempted online casinos from 
taxation. The mistake could end up costing 
the Government up to €4m ($4.6m).

In the Isle of Man, regulators are 
considering expanding AML liability 
beyond operators to individuals, which 
would be a shift in approach. The proposal 
would allow penalties for managers 
deemed responsible for compliance 
failures, reflecting heightened concern 
around systemic weaknesses and 
personal accountability.

In Romania, Novomatic has backed 
stronger oversight measures from the 
national regulator, calling for enhanced 
monitoring, digitalised controls and 
firmer action against black market 
activity. The group has emphasised 
that transparency and compliance 
are critical to maintaining market 
credibility.

AT A GLANCE
•  Even more from Greece this week...
•  The Estonian tax error’s legacy 
    lingers on...
•  Isle of Man also considering  

 individual liability

REGULATORY

There have been plenty of regulatory 
advances in Europe this week. Starting 
in Greece and the Greek Gaming 
Commission is readying operators 
for the EU’s new and upcoming AML 
framework, set to roll out from July 
2027. The regulator is working closely 
with licensees through workshops and 
consultations, as the new European 
Anti-Money Laundering Authority 
(AMLA) takes shape.

There are challenges emerging in 
Estonia, where Parliamentary Adviser Piia 
Schults is set to challenge her dismissal 
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ROUND-UPTHE WEEK IN 
QUOTES

BRAZIL, PANAMA AND BETANO
the country. Authorities in São Paulo have 
targeted influencers accused of promoting 
illegal gambling platforms, highlighting 
the growing role of social media.

Elsewhere in Latin America, regulation  
is moving in a different direction.  
Panama has passed sweeping responsible 
gambling legislation, mandating biometric 
verification, banning gambling advertising 
across media and requiring operators to 
fund addiction treatment programmes.

Commercially, things look uncertain too, 
particularly around advertising. Betano has, 
however, pushed ahead with high-profile 
sponsorship activations with football club 
Flamengo, even as concerns grow over 
potential advertising restrictions.

Finally, Casino Buneos Aires Online 
was this week confirmed as San Lorenzo’s 
main sponsor. Global Gaming Insider 
covered the initial talks between the two 
parties earlier this month.

The bill will also quiet the chaos and 
federal overreach that the CFTC is 

fostering… prediction market platforms 
have seen no accountability and no 
oversight, as they disregard clearly 
established regulations while exposing 

consumers to unchecked gambling.

The investigation has been lengthy 
and successful from our perspective. It 
did not make sense to target a single 
suspicious match; it was necessary 
to act systematically to remove this 

conduct from Czech football.

IGA CHAIRMAN DAVID BEAN ON THE 
INTRODUCTION OF THE PREDICTION MARKETS 

ARE GAMBLING ACT

FAČR INTEGRITY OFFICER KAMIL JAVŮREK 
ON THE 12 ARRESTS MADE IN RELATION TO 

FOOTBALL BETTING CORRUPTION

In Brazil this week, remarks from Geraldo 
Alckmin have indicated that further online 
betting restrictions may be on the horizon. 
This comes as tensions with Brazil’s retail 
sector escalate, with industry groups 
increasingly linking gambling to falling 
consumer spending and rising household 
debt. At the same time, more than BR4bn 
($760m) in unclaimed lottery winnings 
has been redirected to education funding, 
reinforcing the state’s financial reliance on 
gambling revenues even as it considers 
tighter controls.

Enforcement activity is also ramping up in 

AT A GLANCE
•  Brazil: Are further restrictions on  

 the horizon?
•  Panama passes new legislation
•  More sponsorship news from  

 Buenos Aires

LAT-AM
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DEBRIEF

THE

THE HACKING BUSINESS 
Press releases from regulators are a 
mixed bag. Sometimes they explain 
small legislation changes, other times 
they feature millions of euros in fines. 
This time, the Malta Gaming Authority 
(MGA) released a post promising that 
it always operated legally and with 
integrity in the wake of a system hack.

Last week, a security researcher 
named Lilith Wittmann posted on 
LinkedIn that she had broken into the 
regulator’s system: “Dear Malta Gaming 
Authority, Yes, I hacked you, and the data 
obtained has been shared with media 
partners, authorities…” she wrote. “And 
yes, we will expose the organised crime 
enablement schemes you created while 
presenting yourselves as a ‘legitimate 
public service.’” She continued to 
explain that any police action would 
“trigger the immediate release of my 
entire archive of iGaming-related data” 
and that “the information obtained is 
so valuable for the public discourse that 
obtaining it will one day, in the not-

too-distant future, be seen as a justified 
necessity.” 

A few days earlier, the MGA wrote 
in a post that it had identified a 
breach. After Wittmann published her 
comments, the regulator responded 
on its website saying that “allegations 
made in the context of unauthorised 
system access are unsubstantiated and 
do not undermine the MGA’s role as a 
regulator committed to transparency, 
due process and the rule of law.” The 
regulator also explained that: “For 
more than two decades, the MGA has 
operated within established legal 
and governance frameworks, and will 
continue to do so. Ensuring that the 
Authority’s work, and the industry it 
regulates, operate with integrity and 
accountability is paramount.”

So... do Wittman’s allegations hold any 
weight? She does have a long history 
of hacking into state systems and is an 
integral member of the international 
hacker group, Chaos Computer Club. 

In 2021, she uncovered vulnerabilities 
in German healthcare records and 
political party apps. She has also found 
vulnerabilities in video conference 
software used by schools across Europe, 
private-sector credit agencies and 
German prisons. Last March, Wittman 
published a piece on Merkur Group, 
which exposed a security gap that 
exposed the personal data of hundreds 
of thousands of users. A few days later, 
a wave of illegal casinos using the same 
software were closed down. She passed 
on the 200GB of data to be used for 
research on gambling addiction. 

However, there is also the argument 
that gambling law is excessively 
complicated, especially when analysing 
it in a different country. What may look 
illegal in Germany may be perfectly 
compliant in Malta. Any judgment will 
have to be reserved for when Wittman 
posts the evidence. And the reaction 
so far to a simple LinkedIn post has 
definitely been an... overreaction. 
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KAR KHENG GIAM
CEO
BC Game
Global

ROBERT ZADRAZIL
Supervisory Board Chairman
Casinos Austria
Europe 

Giam’s priorities as CEO include global 
platform expansion and strengthening 
BC Game’s position in regulated markets. 
The executive could face an uphill battle in 
achieving the latter, given the operator’s 
reputation in such jurisdictions. 

Casinos Austria will look to Zadrazil’s previous 
experience to help navigate intense regulatory 
and social scrutiny. As Chairman, Zadrazil will 
ensure Casinos Austria meets the required 
standard of player protection, money laundering 
prevention and responsible gaming. 

FABIOLA ESTEVES
President
Loterj
Brazil 

RICHARD DENNYS 
Outgoing CEO
Game Lounge
Europe

Following three years as Loterj VP, the Rio 
de Janeiro state lottery confirmed Esteves’ 
leadership transition to President on 24 March. 
In her new role, Esteves mentioned focus will 
remain on maintaining and refining current 
regulatory processes. 

Dennys chose to step down from his CEO 
role with Game Lounge after two years in 
the position, following what he described 
as “an intense and rewarding chapter” for 
the affiliate. 

PANTELIS BOUKOUVALAS
VIP Manager – International Markets
Novibet
Global

CAMERON FLOOD
Head of Product 
Yaspa
UK/Europe 

In his new role, Boukouvalas will oversee VIP 
operations in jurisdictions such as Brazil, Mexico, 
Chile, Cyprus and Ireland. He has also been tasked 
with managing high-value player segments, 
coordinating international teams and developing 
strategies focused on customer retention. 

Flood will oversee all product development 
and launches for Yaspa in the UK and 
European markets. He most recently served 
as Head of Product at Shieldpay, leading 
strategy and delivery across digital escrow 
and payment solutions.

MOVERS &

SHAKERS
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HEAT

MAP

HIGHLOW

GREECE

UKRAINE

Raised tax winnings, new AML 
rules, an illegal network disman-
tled and the closing of Allwyn-
OPAP... a busy week in Greece!   

Ukraine saw regulatory action 
from PlayCity this week, with the 
nation considering a ban on military 
personnel from gambling and a new 
self-exclusion register launched 

MALTA SPAIN
Gaming Malta stepped into aid 
redundant Aristocrat workers on 
the island, as Hard Rock began 
taking reservations for its new 
Maltese property

New AML obligations for online 
gambling operators arrived in Spain as 
the PSOE targets youth online gambling 
with a new education plan 

Our focus turns to Europe this week, with Greece in 
particular generating industry interest...
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NETHERLANDS UK
Regulatory updates from the KSA 
sought to enhance player protection 
and further target advertising 
restrictions this week 

Overseas stories from Gibraltar and 
the Isle of Man saw new regulatory 
considerations in the UK this week  



GUEST

INTERVIEW

THOMAS DONSON,
HEAD OF TRADING,

DATA.BET

Donson explores World Cup optimisation ahead of the biggest 
sporting event of the year

Focusing broadly on the FIFA World Cup 2026, what do you think it 
is about this particular tournament that is exciting operators in our 
industry so much?  
Every year, the sports calendar offers hundreds of thousands of 
sporting events to enjoy – the Olympics, the European Cup football, 
the Copa America – but for me, nothing compares to the FIFA World 
Cup. It begins as a 2-year journey, with 206 nations competing for 
a place at the finals, making it the closest thing sport has to a truly 
global event.  

This year’s tournament is the biggest yet. A new format will see 48 
teams play more games than ever before during the tournament, 
spread across three countries. This means more games every 
day, which sportsbook operators can use to attract customers 
and more countries playing from their regional target markets. 
For sportsbooks operating in those countries, the commercial 
opportunity is enormous - few events reliably open up new 
customer bases at this scale. 

This year, I would expect to see record levels of marketing 
spend and new customer engagement. However, there are 
other exciting areas that operators will focus on. This World Cup 
event will bring more media coverage, richer data, and deeper 
statistics than ever before, creating opportunities for operators to 
compete in areas that marketing strategies, such as best odds or 
sign-up bonuses. Particularly exciting is the product dimension. 
Engagement, personalisation and territory-specific offerings will 
matter more than ever. Operators will use this stage to showcase 
new features and markets, aiming to keep customers engaged 
long after the final whistle.

 The enormous popularity of the World Cup can put serious 
pressure on operator trading and risk; how do you feel operators 
should be preparing to deal with this potential strain? 
For the majority of sportsbooks, the World Cup will likely be the 

biggest staking event of the year – record numbers in turnover, 
bets and users. This creates a few challenges for operators. 

First is the risk. Larger operators will arguably worry less about 
it, as most sportsbooks will happily offset profits on these events 
to drive significant customer acquisition. Pricing across all major 
markets is fairly stable, with significant volumes across the industry, 
resulting in less volatility. However, any operator will still have to be 
very careful in their derivative markets, where incorrect pricing on 
players, statistics, and specials can quickly become a significant risk 
to profits from sharp client bases. Trading and risk management 
teams, such as those we have in Data.Bet works cohesively with 
systems designed to manage liability, assess bet quality and actively 
monitor and move prices to achieve maximum profits

The second area to focus on is the technology base that operators 
utilise. It surprises me that, in today’s market, so many operators 
and platforms fail to handle significant betting and settlement 
volumes. Historically, we have seen some sportsbooks go offline or 
take a long time to process customer returns, both of which have 
had a very negative impact on customer experience. Strain on any 
operator’s systems needs to be rigorously tested before this World 
Cup. Ensuring a stable operating environment means you will 
not quickly lose newly acquired customers, helping reinvest any 
potential profits. That way, any significant losses can be recouped 
quickly after an event ends, spreading overall profitability to other 
products that follow the World Cup.

In the four years since the 2022 World Cup, what key lessons 
has Data.Bet taken from the EUROs, Copa America and AFCON 
tournaments to help prepare for this summer?
Data.Bet is in a remarkable position when preparing for events such 
as the World Cup. Operating both as a B2B solution supplier via API 
or Iframe, and directly B2C, means we have to focus on multiple 
areas to ensure the quality of our offering is as high as possible. The 
company has grown significantly since the 2022 World Cup, with 
each major tournament bringing new lessons. In that time, we have 
introduced new trading models, an official Odds Feed, personalised 
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betting logic and multiple improvements to the tools used by our 
expert risk and trading teams. This now allows us to manage many 
more products using AI-based tools and ensure the highest possible 
returns for our clients.

The bigger improvements, however, come from our recognition 
that we must continually develop the product for the customer. 
Key features such as Player Props, Hot Bundles and Bet Builder 
form part of a range of exciting features designed to keep players 
engaged. We have worked hard to perfect personalisation engines 
and understand the importance of local territorial pricing for top-
tier games, where patriotic betting during events such as the World 
Cup has a notable impact on overall risk.

The trading team also understands the importance of being data-
driven in their analysis and forecasting. Keeping a focused trading 
team informed about team news and changes – staying ahead of 
the curve rather than simply being reactive – will be critical. Equally 
important is learning lessons post-match. Rather than letting 
engagement drop after a game, Data.Bet follows up high-tier events 
with multiple sporting options, allowing customers to instantly 
reinvest in the next popular event. In-house-developed virtual 
e-leagues and personalised bet suggestions are key features that 
keep engagement high when live event numbers are low, helping 
us maximise profit for every client, regardless of territory.

When it comes to risk management and margin protection 
during the World Cup, how do you believe the rise of AI has 
enhanced control for operators in the past four years since the 
last tournament?  
 In recent years, AI has become increasingly popular within the 
sportsbook industry. Whilst every company has embraced it 
differently, AI now plays a more important role than ever before. 
There are multiple applications capable of taking in a wide variety 
of data sources to help traders and risk managers more accurately 
price markets. New algorithms and a deeper understanding of 
intrinsically linked markets allow traders to anticipate price moves 
and reduce risk by allowing larger bets across all markets, not just the 
core offering.

Equally significant is the role AI plays in engagement, both 
within a sportsbook and in wider media. It is being used to source, 
calculate and interpret a range of stats about any aspect of the 
game. The World Cup will see record mentions across social media, 
official news outlets and alternative media sources. Small bits of 
information combined create a more in-depth picture, allowing 

customers to feel informed before placing a bet. Personalisation 
features can integrate this information directly into the betting 
product, delivering markets and suggestions tailored to each 
customer. AI can also help traders spread risk across other markets 
and use data to inform customers about their betting options, 
helping teams manage any risk that builds up in the process.

How does Data.Bet approach the challenge of tackling the 
post-tournament wagering lull that often comes following 
such major events?
Historically, periods following the excitement of large 
tournaments and events such as the World Cup have been very 
challenging. Keeping players on-site, re-investing profits and 
engaging with the sportsbook are tough challenges. Although 
the natural sporting calendars provide players with a brief 
rest, sportsbooks play an important role in engaging them. 
Customers who are focused only on sports like football will 
have few high-quality games to wager on. Whilst it does help 
that the 2026 World Cup is the longest ever tournament, there 
will still be 3 weeks until top-tier football competitions begin. 
Therefore, operators must engage their players in alternative 
sports. Offering the likes of MLB, major tennis tournaments such 
as the ATP Masters in Montreal, or the NFL preseason will be key 
products to keep customers on-site. 

One of the key ways this is achievable is by ensuring the product 
offering on these sports matches the quality customers are used 
to from top-level football. Familiar matches with the same data, 
statistics and engagement are key. Match trackers and streaming 
are also essential features that, when communicated effectively, 
can keep customers engaged and active.

At Data.Bet, we are also market leaders in alternative sports 
such as Esports. Whilst the FIFA World Cup may end, we have a 
full summer of top-level Esports, with key features not available 
from other suppliers. This helps engage the new client base 
acquired during the World Cup, raising awareness of events they 
would not have found organically beforehand. Overall, though, 
the message remains the same: maintain consistent, high-quality 
standards. Make the most record-breaking event coverage and 
engage customers personally. Allowing the customer to feel 
involved throughout the whole process, providing informed 
information on any upcoming events and giving them the tools 
and information to make an informed decision when considering 
alternative sports.



THE

DEALMAKERS

Aristocrat Novomatic Slots streaming Europe

FanDuel Oaklawn Racing Casino Resort Sports betting US 

PureWager Group Baltimore Orioles Sports betting US

Reevo Betsson iGaming Brazil

Pragmatic Play Cactus Gaming Live casino Brazil

Circa Resort & Casino VenHub Global Land-based US

VSiN, The Sports Betting Network Sports Rap Network Sports betting US

STS IBIA Responsible gambling Europe

PlayStar Casino Strive Gaming Land-based US

Eeze EveryMatrix iGaming Global

COMPANY NEW PARTNER VERTICAL REGION
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