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NEW CAPTAIN, SAME COURSE? 
INTERBLOCK GAMBLES ON AN OUTSIDER  

 
Five months after John Connelly’s abrupt exit sent a ripple 
through the electronic table games (ETG) world, Interblock 
has finally handed over the keys. Kay Oswald (whose 

name, as clarified by Interblock themselves in the company’s 
announcement, is pronounced “Kai”) is the new CEO, ending 
Bala Ganesan’s interim stint and taking charge of a business 
that, at least on paper, looks stronger than it’s ever been.

There’s just one thing: He’s never worked in gambling 
before in his life… 

THE (LONG) SEARCH IS OVER 
Ganesan, an Oaktree Managing Director parachuted in after 
Connelly’s departure in February, was never meant to be a long-
term fixture – but more of an operational caretaker.  

Board member David Quick, however, has been quick 
(pun intended) to credit him with sharpening the company’s 
operational discipline and deepening its leadership bench during 
the interregnum, which makes Oswald’s inheritance a genuinely 
enviable one. 

Oswald, for his part, struck a suitably diplomatic tone on 
arrival, framing the moment as “a new Interblock”, yet pledging 
operational excellence rather than radical reinvention. Given 
Oaktree has held a controlling stake since 2022, that’s probably 
exactly the tone the private equity owner wanted to hear. 

BIG SHOES TO FILL  
Understanding Oswald’s job means understanding what he’s 
replacing. Connelly spent 11 years turning Interblock from a niche 
mechanical-roulette outfit into the dominant force in luxury ETGs, 
active in over 340 regulated markets.  

He steered the company through a Covid-era pivot, an Oaktree 
buyout, and – most notably – an aggressive recent M&A spree: 
The 2024 Zuum acquisition brought budget-friendly ETGs and 
slots into the fold, while a deal to absorb Aruze Gaming America’s 
table-game assets, agreed as Aruze collapsed into bankruptcy, 
closed in the past few months and pushed Interblock’s global 
headcount past 700.  

That deal is also a useful reminder of how fast this corner 
of the industry is consolidating: Aruze’s slot business was 
scooped up by a separate buyer within days of the table-games 
sale, and further shakeout among mid-tier ETG suppliers looks 
likely as scale becomes the defining competitive advantage.  

Layer on the arcade-style Amuse line – built explicitly to 
lure a younger, more casual crowd onto the casino floor – 
and Connelly didn’t just leave big shoes; he left a business  

mid-transformation.  
In this sense, Oswald isn’t starting a new job so much as 

inheriting an unfinished one. 

AN INTRIGUING CV 
Here’s the fun part. Oswald’s resume reads like a fever dream 
of American consumerism: KitchenAid blenders, Philips 
microwaves, Technogym exercise bikes, SmileDirectClub 
teeth aligners, and – most recently – carbon-fibre heating 
panels at KOHPA.  

Not a poker chip or a roulette wheel in sight until this month.  
But look past the novelty and a clear pattern emerges: 

two decades of scaling premium hardware businesses 
internationally, steering an IPO and operating inside PE-
backed structures, much like Interblock’s own.  

It’s a familiar move for a PE-owned business more broadly 
to hire the operator, not the industry lifer – but it’s a bet that 
manufacturing discipline and go-to-market rigor transfer 
more readily across sectors than gaming-specific pedigree. 

THE IN-TRAY 
The job itself is certainly not short of substance. Oswald 
inherits two acquisitions still being digested, a product 
portfolio stretching from premium Smart Pit installations to 
budget Zuum cabinets and a strategic push into tribal gaming, 
where Interblock has been actively courting operators with 
multigame ETGs and slots.  

There’s also unfinished business chasing the Gen Z and 
millennial crowd via Amuse, continued international expansion 
across EMEA, APAC and Latin America and – inevitably, given 
Oaktree’s ownership – pressure to keep proving this is a 
business worth eventually selling or listing.  

There’s a slower-burning question too, which is how ETG 
suppliers plug into the broader convergence of land-based and 
digital play, a shift Connelly was still evangelising about right up 
to his exit.  

Interblock isn’t operating in a vacuum, either – rivals are 
chasing many of the same tribal and international accounts, 
which means Oswald’s operational focus will need to translate 
into competitive wins on the floor, not just tidier processes 
behind the scenes.  

Oswald says he’s spending his first fortnight in Slovenia 
getting hands-on with manufacturing. Fair enough. But  
the real test begins the moment he’s back at the desk in Las 
Vegas…

Five months after John Connelly’s exit, Interblock has its new Chief –  
but can an industry outsider keep the momentum going? 
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THE WEEK IN 
NUMBERS
THE WEEK IN 
NUMBERS

Las Vegas Sands’ 
reported Q2 2026 

revenue figure

Online sports betting 
and iGaming revenue 

generated by Michigan 
for June, up 20.6%

Financial penalty paid 
by Tabcorp for spam and 
telemarketing breaches 

(US$1.9m)

$3.15bn

$309.4m

AU$2.7m

Spain’s online gambling 
player base for 2025, up 
8.3% year-on-year

Increase in self-exclusion 
requests from Brazilian 
bettors during the World Cup

2.15 million

588%

THIS WEEK’S EXECUTIVE ROUND-UP: 
NIGC, KAMBI, ANJ & MORE...
This week saw figures from the National 
Indian Gaming Commission (NIGC) cast 
light over the fiscal year 2025 period in US 
tribal gaming. Indeed, this latest report 
highlighted that, during the fiscal year, 
gross gaming revenue from the tribal 
sector amounted to $46.2bn, up 5.3% 
in comparison to the prior year and all-
time record high for the industry. Taking 
into account a combination of  figures 
from 545 operations across 29 US states, 
this latest report also highlights the fifth 
consecutive year in which the US tribal 
sector has reported record revenue 
– broken only by Covid-19 in 2020. 
Sacramento ($12.6bn) and Washington 
DC ($11.2bn) led the way by region, up 
4.1% and 9.8% year-on-year.  

As the Q2 swathes dawn for yet 
another year, Kambi was the latest to 
offer its financial figures to the public 
this week – reporting a revenue figure 
of €45.9m ($52.4m) for the three-
month period, up 13.5% in comparison 
to results from the second quarter of 
2025. The organisation’s combined 
revenue for the first half of the year 
also amounted to €89.4m, an increase 
of 9.1% year-on-year. During Q2, 
operating profit also climbed a notable 
262% from €1.6m to €5.8m. CEO Werner 
Becher said the first half demonstrated 
that Kambi had “turned a corner” and 
returned to growth.

The long and winding road of prediction 
market regulation took another turn this 
week as not one, not two – but three 
nations took regulatory action against 
the sector across the European continent. 
Later on in this week’s GGI Friday, we 
discuss Polymarket’s latest battle with 
the French regulator. But the Turkish 
National Lottery Administration has 
also classified Polymarket as an illegal 
betting service. Shortly thereafter, 
the Gambling Regulatory Authority 
of Ireland (GRAI) became the final 

regulator to complete a hattrick of blows 
against the platform. Following a report 
from RTÉ Ireland, Polymarket this week 
confirmed it had added Ireland to its 
list of 36 restricted jurisdictions across 
the globe.  

Across the Atlantic in the LatAm 
region, the Colombian Government 
proposed the permanent enforcement 
of a 19% value-added tax (VAT) upon the 
online gambling industry, as part of an 
initiative that hopes to raise COP 21.8trn 
($5.3bn) across 2027. This development 
is included in Colombia’s fifth tax reform 
initiative and comes as part of a wider 
tax reform package designed to increase 
public revenue before President Gustavo 
Petro leaves office. The Government 
argues that permanently taxing online 
gambling would eliminate what it 
describes as unequal treatment between 
digital operators and land-based 
gambling businesses. According to the 
accompanying tax proposal, the measure 
would create greater neutrality across the 
sector while providing a stable source of 
revenue for public spending.  

Elsewhere in the world of quarterly 
reports, Galaxy Gaming released 
preliminary results for Q2 2026 this 
week – highlighting that it expected to 
observe a recurring revenue rise of 8% 
during the quarter. This would place the 
supplier’s revenue figure somewhere 
between $7.8 and $7.9m, while adjusted 
EBITDA is also forecast to increase to 
between $3.3m and $3.4m from $3.2m 
a year earlier. Regarding net income, 
figures are projected to reach between 
$0.9m and $1.0m, remaining almost 
flat when compared to the $1.0m 
reported in the second quarter of 2025. 
This, though, came against the bigger 
backdrop of Evolution terminating its 
merger agreement with Galaxy Gaming. 
Again, more on that later in this issue of 
GGI Friday.
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ROUND-UP

AT A GLANCE
• Evolution terminates Galaxy 
  Gaming merger
• Playtika explores SuperPlay sale
• Cirsa expands Portuguese presence
• Evoke Board backs Bally’s 
  Intralot acquisition

EVOLUTION, PLAYTIKA & MORE… 
it will continue its existing commercial 
partnership with Galaxy Gaming. 

Meanwhile, social casino operator 
Playtika is reportedly exploring the sale of 
its SuperPlay asset to Tencent, in a deal 
valued between $1bn and $1.5bn. The 
potential transaction comes less than two 
years after Playtika acquired the games 
studio for $690m from its founders. The deal 
included a performance-based agreement 
requiring the acquisition payments to be 
adjusted based on SuperPlay’s annual 
revenue performance. SuperPlay generated 
approximately $573m in FY2025 revenue, 
67% above its target, increasing Playtika’s 
contingent payments to $734m and later 
$829m following further growth in Q1 2026. 
The rising financial commitment, alongside 
$2.3bn in debt maturities due in 2028 and 

2029, has prompted Playtika to consider a 
sale of one of its key assets. 

Back in the European market, Cirsa has 
acquired a majority stake in Sociedade 
Figueira Praia, the company that owns 
and operates Casino Figueira in Portugal. 
The venue is one of the oldest casinos on 
the Iberian Peninsula and also operates 
a restaurant and events business. The 
acquisition follows Cirsa’s purchase of 
online operator CasinoPortugal.pt in 
December 2024, strengthening the group’s 
omnichannel strategy by combining 
online and land-based operations in the 
Portuguese market. Finally, Evoke’s Board 
has recommended that shareholders 
approve Bally’s Intralot’s proposed 
acquisition of the company, with the deal 
now progressing towards a shareholder vote. 

Evolution has terminated its proposed 
acquisition of US table games supplier 
Galaxy Gaming. The deal had been 
pending for nearly two years as the 
companies waited to secure regulatory 
approvals. Evolution’s Malta subsidiary 
issued notice to terminate the agreement, 
with a $5.23m termination fee payable 
to Galaxy Gaming. Indeed, the decision 
follows the expiry of the latest merger 
deadline on 17 July 2026. Evolution said 

M&A
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ROUND-UPTHE WEEK IN 
QUOTES
The next five years should be about 
shared standards, better data-sharing 
frameworks, independent evaluation 

and cross-industry learning. Operators, 
regulators, researchers, treatment 
providers, banks, technology firms, 

platform providers and lived-experience 
experts all see different parts of the  

same picture.

One of the most important things for 
people to know is that the successes of 
the tribal gaming industry have come 

from a foundation laid by an entire 
generation of men and women who 

have come before.

ETHICAL GAMBLING FORUM CO-FOUNDER JO 
ABERGEL SPEAKS EXCLUSIVELY TO GLOBAL 

GAMING INSIDER ABOUT COLLABORATION

SPEAKING EXCLUSIVELY TO GLOBAL GAMING 
INSIDER, OIGA CHAIRMAN MATTHEW L. MORGAN 
REFLECTS ON THE PROGRESS OF TRIBAL GAMING 

IN OKLAHOMA

POLYMARKET, CRYPTO.COM & MORE 
investment from Citadel Securities at a 
$20bn valuation. The deal places Crypto.
com among the highest-valued players 
in the established prediction market and 
derivatives space, above Polymarket’s 
projected $12bn–$15bn valuation but 
below Kalshi’s recent $22bn valuation. 

Meanwhile, Underdog has launched 
its prediction market offering through its 
own federally regulated exchange. The 
move marks a shift away from relying 
solely on third-party venues to offer 
contracts through its app. Previously, the 
operator functioned as an intermediary, 
providing access to event contracts through 
exchanges including Crypto.com and 
Kalshi. Under its new structure, Underdog 
will operate its own trading venue and 
clearing organisation, giving it greater 
control over the product. 

AT A GLANCE
•  France’s ANJ blocks Polymarket
•  Crypto.com secures $400m investment  
•  Underdog launches its prediction market

PREDICTION MARKETS

With regulatory backlash against prediction 
markets continuing to intensify, the French 
National Gambling Authority (ANJ) has 
ordered internet service providers to 
block access to Polymarket. The regulator 
also raised market integrity concerns, 
referring to an earlier weather-related bet 
that led to a local investigation. The case 
involved an individual who won $34,000 
amid allegations that a temperature sensor 
had been tampered with – allegedly with 
a hairdryer...

Crypto.com has completed its first 
institutional funding round since its 
launch in 2016, securing a $400m 
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ROUND-UPTHE WEEK IN 
QUOTES

SWEDEN, AUSTRALIA & GEG 
difficulties due to their own gambling or 
the behaviour of someone close to them, 
according to new Roy Morgan research. 
The results broadly align with a national 
Australian Gambling Research Centre study 
published in 2025, which estimated that 
3.1 million Australian adults (or 11.9% of 
the population) experienced gambling-
related harm during 2024, with participation 
and harm both increasing from 2019. 

To expand its own responsible gaming 
efforts, Galaxy Entertainment Group 
(GEG) launched a series of World Cup-
themed initiatives in Macau, aiming to 
promote responsible entertainment and 
raise public awareness of safer gambling 
practices. Branded as the “GEG Responsible 
Gaming Promotional Program: Football 
World Cup Series,” the campaign also 
supports the Macau SAR Government’s 
latest responsible gaming theme, “Learn 
RG, Keep the Fun Alive.” 

Regulation of gambling and regulation 
of futures markets are different fields 
of regulation. Allowing for continued 
state regulation of activities that fit 
within the legal framework of gambling 
in the State of Washington does not 
subvert the purpose of the (Commodity 

Exchange Act) CEA.

This remarkable site with its direct 
connection to Harry Reid International 

Airport and its position on the legendary 
Las Vegas Strip gives our Hangar 

2-inspired architecture an authenticity 
and energy that simply can’t be 

recreated anywhere else.

A WASHINGTON STATE COURT EXPLAINS 
ITS DECISION TO GRANT A PRELIMINARY 

INJUNCTION AGAINST KALSHI

MARK ADVENT, CO-FOUNDER OF ADVENT ALLEN 
ENTERTAINMENT, EXPLORES THE ACQUISITION 
OF LAS VEGAS STRIP SITE FOR TOP GUN VEGAS  

AT A GLANCE
• Svenska Spel rejects claims of downgraded 

RG efforts
• Australian research study links 3.3 million to 

gambling harm 
• GEG expands responsible gaming initiatives 

in Macau

This week saw a World Cup-driven 380% 
increase in new sports betting and 
casino registrations, as well as an 8% rise 
in net profit, to SEK 1.28bn ($134.1m),  
for Svenska Spel. But it rejected claims of 
downgraded responsible gambling (RG) 
efforts from Sweden’s National Association 
of Gambling Addiction, Spelberoendes 
riksförbund. The organisation argued 
Svenska Spel shifted from its emphasis 
on RG towards stronger profit generation 
and called for harm-prevention measures. 
Elsewhere, over 3.3 million Australian 
adults are reportedly experiencing 

RG
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DEBRIEF

THE

GOOGLE: GAMBLING’S SILENT REGULATOR? 
Buried in an AdSense policy note this 
week was a sentence that should make 
every compliance officer in this industry 
sit up: from 10 August, Authorised Buyers 
can serve gambling and social casino ads 
across more than 35 new markets – Brazil, 
Canada, the UK, most of the EU, Japan 
and South Korea – without certifying each 
advertiser individually.  

The paperwork that used to sit between 
a betting brand and a banner ad on your 
favourite recipe blog is, in one stroke, gone. 

Google’s framing is almost soothingly 
bureaucratic: eligibility now rests on local 
laws, regulations and industry standards 
rather than direct sign-off.  

Translation: Google is stepping back 
from being the checkpoint and trusting the 
ecosystem to police itself. Which is a curious 
flex of confidence from a company that, as 
of March, was busy tightening certification 

requirements elsewhere and demanding 
advertisers prove ‘good standing’ just to 
keep their accounts. 

That contradiction is the real story 
here. In the same six weeks, Google 
has moved to ban prediction-market 
browser extensions, lost a fight at 
the CJEU that strips away its blanket 
liability shield for gambling content on 
YouTube and now loosened the reins on 
programmatic gambling buying across 
three dozen countries.  

Tighten here, loosen there, get sued 
somewhere else – this isn’t a coherent 
gambling strategy. It’s a company 
running several policy departments 
at once and hoping they meet in the 
middle before 10 August. 

This is the bit that’s really worth sitting 
with. A single ad-platform update can 
reshape gambling advertising access across 

35+ sovereign markets faster than any 
regulator could legislate it. No parliament 
voted on this. No regulator ratified it. One 
company’s product team did it via a policy 
page that, delightfully, won’t even publish its 
full fine print until the day it takes effect.  

…Nothing says “trust the process” like 
changing the rules before showing anyone 
the rules. 

The black-market angle cuts both 
ways. Loosened certification could, in 
theory, make it marginally easier for less 
scrupulous buyers to slip through the 
cracks. But it could equally pull more 
licensed, programmatic demand back onto 
a transparent, trackable rail instead of the 
murkier corners of the open web.  

Either way, technology platforms like 
Google aren’t just hosting gambling 
advertising anymore. Increasingly, they’re 
writing its rulebook.
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KAY OSWALD
CEO
Interblock
US

PETER ANDREU
Senior Director of Revenue Operations
PrizePicks
US

Before stepping into the role, Oswald 
served as CEO of KOHPA Technologies. 
He brings more than 25 years of 
leadership experience across technology, 
hardware and fitness sectors, eventually 
succeeding the legendary John Connelly. 
 

After more than seven years with BetMGM, 
where he held roles including Head of 
Sportsbook Promotions and Director of 
Sportsbook Promotions & CRM, Andreu 
has moved over to PrizePicks.

AHMAD HESHAM
General Counsel and Board Secretary
GCGRA
UAE

ERIC SPRAGUE
VP of Table Game Operations
MGM Grand Detroit
US

Hesham joins the UAE regulator with 
more than 25 years of legal and regulatory 
experience. He previously served for 
over eight years as General Counsel and 
Senior Legal Advisor to the Minister of 
Human Resources and Emiratisation. 
 

Prior to his Detroit appointment, Sprague 
served as Director and VP of Casino 
Operations at MGM Springfield. He will 
oversee casino operations with a focus on 
guest experience and compliance.

CHRIS EVANS
VP of Resort Marketing
Atlantis Bahamas
Bahamas

FRANCISCO LEIVA
Director of Institutional Relations
AgruGaming
Chile

Evans will leave Las Vegas for the Bahamas after 
holding a senior hospitality and entertainment 
marketing role at Caesars Entertainment. He 
brings more than two decades of marketing 
experience across hospitality, entertainment, 
travel and media planning.

Chile’s first Casino Superintendent, Leiva 
has joined the newly formed association 
AgruGaming. The association was launched 
to represent companies operating across 
the gaming and betting supplier ecosystem.

MOVERS &

SHAKERS

SPONSORED BY



HIGHLOW

HEAT

MAP

SPONSORED BY

NEW ZEALAND CAMBODIA

AUSTRALIA CHINA

As the online casino licence 
bidding process opened, 
SkyCity finalised its Grand 
Hotel property sale

Cambodia formally reviewed 
its casino inspection plans 
and 2026 priorities this week

Tabcorp was fined Down Under, 
as a new gambling harm report 
was released alongside a flurry 
of regulatory updates

Updates from the Hong 
Kong Jockey Club came 
alongside news of intensified 
gambling crackdowns in 
China

MACAU
A Wynn Macau expansion, 
a decline in junket entities, 
financial reports and regulatory 
updates – it’s all action in the 
home of Asian gaming

PHILIPPINES
The BSP directed banks to 
strengthen checks on casino 
junket clients, among other 
PAGCOR updates



•	 June casino revenue fell by 6.84% year-on-year to $257.64m in Pennsylvania 
•	 Parx was the state’s key revenue driver, while Hollywood Morgantown 

experienced the sharpest revenue upswing  

LOCATION REVENUE ($M) % CHANGE YEAR-ON-YEAR 

Hollywood Morgantown  5.92 +8.33 

Parx Shippensburg 3.32 +7.76 

Valley Forge 11.42 +4.34

Presque Isle 8.09 –2.36

Mohegan Sun 16.03 –2.53

Live! Pittsburgh 9.01 –3.05

Harrah’s Philadelphia 10.31 –3.16

The Meadows 15.27 –3.71

Parx 44.36 –4.16

Lady Luck Nemacolin 2.36 –5.69

Mount Airy 15.91 –5.95

Rivers Philadelphia 16.49 –6.45

Rivers 23.45 –8.05

Hollywood York 7.66 –10.27

Live! Philadelphia 18.38 –11.57

Hollywood 11.42 –13.61

Wind Creek Bethlehem 35.92 –20.65 

Happy Valley 2.41 N/A 

Total 257.64 –6.84 

LAND-BASED CASINOS
PENNSYLVANIA JUNE 2026 REVENUE



OPERATOR REVENUE ($M) % CHANGE YEAR-ON-YEAR 

Mohegan Sun Pocono 0.06 +267.96

Presque Isle 3.83 +37.36

Harrah’s 1.47 +21.90

Rivers 1.70 +6.74

Parx 1.12 +5.64

Live! Pittsburgh 0.08 +1.64

Mohegan – Lehigh Valley 0.12 –2.83

Hollywood Morgantown 3.96 –8.70

Rivers Philadelphia 0.57 –26.47

The Meadows 12.56 –29.81

Live! Philadelphia 0.05 –35.61

Valley Forge 18.42 –36.05

Hollywood York 2.80 –47.34

Hollywood 1.16 –53.67

Wind Creek 0.02 –75.23

Mount Airy 0.02 –164.87

Total 48.03 –28.11

OPERATOR REVENUE ($M) % CHANGE YEAR-ON-YEAR 

Presque Isle 4.66 +120.88

Bally’s Interactive 5.03 +62.53

Mohegan 2.83 +41.35

Golden Nugget 6.65 +37.56

Caesars Interactive 13.51 +27.89

Hollywood 98.12 +21.06

Valley Forge 65.61 +10.00

Parx 5.72 +9.72

Rivers Philadelphia 38.45 +9.35

Live! Philadelphia 2.04 –57.30

Wind Creek Bethlehem 0.23 –85.59

Total 242.53 +14.10

•	 Sports betting revenue 
fell 28.1% to $48.03m in 
Pennsylvania for June, 
despite handle increasing 
17.9% to $570.3m  

•	 Valley Forge generated the 
highest revenue of $18.42m, 
with Mohegan Sun Pocono 
observing the steepest 
revenue rise year-on-year 

•	 Revenue from Philadelphia’s 
iGaming sector rose 14.10% 
to $242.53m for June  

•	 Hollywood was the state’s 
highest earner, generating a 
revenue figure of $98.12m, 
while Presque Isle saw a 
revenue rise of 120.8%  

SPORTS BETTING  

IGAMING



GUEST

INTERVIEW

FISAYO OKE,
CEO, GAMBLE ALERT

 

  
Oke explores the maturing African landcape, examining retail-to-
online conversion, overseas learnings and responsible gaming   

What RG challenges has the retail-to-online casino conversion 
brought the Nigerian market in recent years?  
Previously, the fact that people had to visit retail shops to place 
their bets meant a different approach to responsible gaming was 
needed. But now that accessibility is easier than ever, people 
have games in their hands 24 hours a day, and there are no longer 
any of the natural barriers that used to exist with retail locations.  

This means people can spend far more time gambling, with 
longer sessions on their phones at a higher betting frequency. 
With that longer engagement and increased frequency comes 
more impulsive decision-making, simply because there is nothing 
stopping players from continuing.  

I’ve spoken about the challenges, but let’s also consider the 
opportunities this shift presents. While technology has made 
gambling more accessible, it also gives us the ability to analyse 
player behaviour in ways that weren’t possible within retail 
settings. This makes it far easier to identify patterns and say, based 
on these markers of harm, that a particular person may be heading 
towards trouble unless an intervention is introduced. 

Do you think African markets such as Nigeria and 
Kenya are leaning too heavily on lessons from outside 
of the continent?  
Honestly, I’d say yes. That said, it wouldn’t be a complete answer 
to simply leave it there, because we are increasingly seeing 
stakeholders push back against the idea of copying wholesale 
from other jurisdictions, recognising the need to look at local 
realities as well. It would be far too easy – and frankly lazy – to 
simply replicate everything from elsewhere. There are, of course, 
valuable lessons to be learned from other markets, and every 
jurisdiction should learn from one another.

But wholesale copying is a different matter entirely, and that’s 
not the right approach. Currently, there is a heavy reliance 
on external models. Some regulations we see today have 
effectively been lifted directly from other jurisdictions, 

with little to no consideration given to African realities and 
sensibilities. Encouragingly, stakeholders are increasingly 
asking whether it’s time to start focusing more seriously 
on local context.

Research is currently underway among some stakeholders to 
examine the African continent specifically – looking at what 
our realities actually are, what motivates people to gamble 
here, and how policies can be developed that reflect these 
realities rather than simply importing frameworks built for 
other markets. There is a genuine shift beginning to take shape 
but, at present, there remains a heavy reliance on lessons drawn 
from other jurisdictions.    

Can these kinds of markets draw on relevant lessons from the 
South African landscape, particularly relating to RG?  
Absolutely. South Africa has one of, if not the most established 
gambling regulatory environments on the continent, and it also 
boasts the most institutionalised responsible gaming framework, 
while being home to some of the most robust research work 
being carried out on gambling harm and prevalence.  That success 
extends to compliance as well – South Africa has some of the 
most compliant gaming operators on the continent. There are 
operators with entire departments dedicated solely to player 
protection, which reflects a genuine level worth acknowledging.   

Overall, other African countries certainly stand to benefit from 
learning from South Africa’s example. At present, it serves as 
something of a benchmark for RG across the continent. We’re 
seeing other jurisdictions – Botswana, Nigeria, Kenya and Uganda 
among them – beginning to take note.   

However, the objective should always be adaptation rather than 
straightforward imitation. It wouldn’t be right for other countries 
to simply replicate everything South Africa does – realities still 
differ from country to country, even across a shared continent. 
The goal is to adapt by identifying what’s working elsewhere 
and asking whether it could work locally too. There’s no need to 
reinvent the wheel if something already proven effective can be 
sensibly adapted to a new context. But the emphasis must always 
remain on adaptation, not imitation.  
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THE

DEALMAKERS

Novibet FC AEK Larnaca Sports betting Cyprus

DraftKings Aristocrat Gaming iGaming US 

Yggdrasil Caesars Entertainment iGaming US

Fast Track bet-at-home iGaming Sweden

GRAI NGCB Legal & regulatory Global

Kambi Retabet Sports betting Global

IGT WCLC Land based Saskatchewan

SCCG Trivver iGaming US 

Betking UPL Sports betting Ukraine
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