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G2E 2026 PREVIEW: A CRUCIAL MOMENT FOR THE US 
Last week, we previewed SBC Lisbon. This week, Global Gaming Insider overviews the AGA’s shifting  
role, the Global Gaming Awards and a US landscape in the balance ahead of G2E (28 Sep to 1 Oct)...  

Much discussion has surrounded this year’s Global Gaming 
Expo (G2E). Not least because this year’s event happens 

to fall on the same dates as one of Europe’s biggest annual 
conferences, but also because of the ever-shifting, action-
packed nature of a US region in the midst of a revolution.  

As outlined by the American Gaming Association (AGA), over 
25,000 delegates are expected to descend on The Venetian Las 
Vegas next week, with 400 exhibitors from over 120 regional 
territories across the globe. Tribal gaming, the sportsbook 
explosion, regulatory revolution, land-based regulation and 
online innovation will all be on the conversational docket over 
the course of the exposition, alongside an array of operator 
activations and G2E networking opportunities. (Did we mention 
prediction markets yet?)

G2E 2026 IN FOCUS  
Indeed, one of the key additions for 2026 is the G2E Business 
Solutions & Tech Zone, which focuses on technologies 
supporting modern integrated resorts beyond the casino floor. 
Areas including AI, CRM, cybersecurity, data analytics and 
payments will feature as points of discussion and showcase, 
alongside sessions examining the practical application of 
emerging technologies. 

The G2E Dealer Championship will also return for its second 
year, bringing casino dealers from across the US together to 
compete in blackjack and roulette challenges. 

Elsewhere, the Las Vegas Strip will serve as a central hub for 
showcases, interactive activations and networking opportunities, 
while the New Exhibitor Zone will provide a platform for companies 
exhibiting at G2E for the first or second time. Attendees will also 
have access to a dedicated Networking Lounge for industry 
meetups and conversations, alongside the G2E Media Zone. 

With the event once again positioning itself as the meeting 
point of the US gaming industry, G2E 2026 will provide an 
opportunity for operators, suppliers, technology companies 
and other industry stakeholders to explore developments 
shaping the sector. Through it all, as always, The Venetian will 
play the role of glamorous host, providing an eloquent setting 
for one of the key events on the calendar. 

A REGION IN THE BALANCE 
The astronomical shifts observed across the US gaming 

landscape over the past year provide a fascinating backdrop 
for this year’s G2E, especially when considering the changing 
face of the AGA as the conference’s organiser.  

Prediction markets will, no doubt, remain a central and 
controversial theme of this year’s show. Since last year’s G2E, 
little regulatory certainty has been confirmed in relation to the 
sector. However, the AGA itself has parted with a number of key 
members who have sought to capitalise on the opportunity, 
with the likes of FanDuel, DraftKings, Fanatics and more having 
now launched their own prediction market platforms.  

More recently, the AGA described the Commodity Futures 
Trading Commission’s (CFTC) recently confirmed prediction 
market regulations as a “mockery” of legal intent.  

Of course, news from within Nevada itself has proven that 
the removal of prediction market operators from a given state 
market is not only possible but also entirely plausible. But while 
Nevada has gone one way, some states have gone the other. 
North Carolina, for one, has allowed the CFTC sole jurisdiction 
over prediction markets in the state for the price of a 6% tax 
on all net trading revenue. The Tar Heel State might be small 
potatoes, but the much larger and more influential market of 
New Jersey now appears to be considering following suit.  Add 
in the fact that one Louisiana tribe has actually partnered with 
Kalshi and you have a number of intriguing questions.

HONOURING THE BEST AND BRIGHTEST  
While all this regulatory action will likely dominate much of the 
discourse, day one of the expo will also see the ultimate celebration 
of all that is good in the Americas. Taking place in the Venetian 
Ballroom, the 13th Global Gaming Awards Americas ceremony 
honours the industry’s top performers across North and 
South America.  

28 September will see the coveted Awards ceremony celebrate 
the pioneers and innovators of the past 12 months, all nominated, 
Shortlisted and awarded on merit and independently adjudicated 
by KPMG. Operator and supplier candidates from across land-based, 
online, casino, iGaming, sports betting, tribal and more will see 
senior execs from their respective teams gather for the ceremony, 
marking the largest gathering of C-Level executives in the industry.  

With all this and much more on the menu, G2E 2026 ensures an 
exhibition to remember. With SBC Lisbon on the schedule, too, 
the industry is in for a week to remember.
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THIS WEEK’S BIG QUESTION:  Will MGM fare better or 
worse long term, after its People Inc merger fell through 



THE WEEK IN 
NUMBERS
THE WEEK IN 
NUMBERS

Mississippi August 
casino revenue, down 

6.5% year-on-year

Number of Jeju  
Dream Tower Casino 
workers involved in a 

planned strike

Number of  
players blocked by 

Kazakhstan’s Unified 
Gambling Monitoring System

$201.4m

400

180,000

Percentage of  
Flamengo FC’s revenue 
accounted for by betting, 
the highest of any 
football club in Brazil

Decline in 
Massachusetts August 
gambling revenue year-
on-year, settling 
at $149m

12.85%

7.4%

THIS WEEK’S EXECUTIVE ROUND-UP: 
DGOJ, KALSHI, CAESARS & MORE... 
This week in gaming saw Spain achieve 
record online gross gaming revenue 
(GGR) as part of its Q2 2026 market 
results. Indeed, the market’s regulator 
DGOJ posted online revenue figures of 
€593.2m ($676.3m) for the second quarter 
of 2026, up 31.2% year-on-year and up 
18.6% in comparison to figures from the 
first quarter. Elsewhere, betting boasted 
the highest growth with revenue from 
the sector rising 47.5% to €253.6m, while 
the online casino vertical maintained its 
momentum, generating €261.3m (48.6% 
of the market), a 20.61% rise. Gaming 
machines were the main driver, up 22.4%. 
Poker GGR rose 10.06%, while bingo 
reported a modest decline. 

The Mexican Football Federation 
(FMF) has formally filed a lawsuit against 
prediction-market operator Kalshi in the 
US District Court for the Southern District 
of New York, with the allegations tied 
to the complaint remaining restricted 
from public access. However, despite 
the lack of information surrounding the 
complaint, the Commodity Futures 
Trading Commission (CFTC) clarified 
that it has now separately intensified 
its scrutiny of “mention markets” event 
contracts in the US. The action adds 
another legal proceeding involving 
Kalshi as courts, state regulators and 
federal authorities continue to question 
whether event contracts intersect with 
gambling regulation. 

Elsewhere in the US, Caesars 
Entertainment’s $17.6bn go-private 
acquisition by Fertitta Entertainment 
advanced past the shareholder vote, 
with the majority of the operator’s 
shareholders approving the deal. More 
specifically, holders of approximately 
143,277,939 shares of Caesars common 
stock – approximately 70.3% of the 
company’s shares – voted, with holders 
of 127,682,915 shares voting for, 
9,485,566 voting against and 6,109,458 
abstentions. This represents a 65.4% 
approval rate for the merger, which 

is now set to advance towards final 
regulatory approvals.  

Back in Europe, the Hungarian 
Parliament voted to remove gambling 
concession agreements from the 
jurisdiction of the Supervisory Authority 
for Regulated Activities (SZTFH), following 
recent announcements from the new 
leadership that it will enact a complete 
overhaul of casino concessions. Indeed, the 
Tisza Party won Hungary’s April election 
and has clarified intentions to abolish the 
gambling regulator entirely, with plans to 
redistribute its responsibilities between 
various state institutions. The previous 
regime established the SZTFH in 2021 to 
oversee gambling, as well as other sectors, 
including tobacco, cybersecurity 
and mining. 

The ongoing soap opera that is the 
Brazilian gambling market churned 
up more drama this week, with a new 
poll finding that 75% of Brazilians want 
to see betting banned in the nation, 
up from 73% in April. The poll surveyed 
5,015 adults between 17-22 September, 
with a 1-point margin of error at a 95% 
confidence level. Another 17% disagreed 
with a ban, while 8% neither agreed 
nor disagreed, compared with 21% and 
6% respectively in the earlier survey. 
However, these latest findings highlight 
the discontent towards Brazil’s betting 
sector, which was only formally regulated 
as recently as January 2025.  

Finally, Macau’s Statistics and Census 
Service (DSEC) conducted its own survey 
this week, reporting that approximately 
4,478,073 visitors arrived in the region 
through August 2026, up 6.1% year-on-
year. Same-day visitors rose 11.7% to 
2,853,011, while overnight visitors fell 2.4% 
to 1,625,062. The average length of stay 
shortened slightly to 1.0 day overall, with 
overnight visitors’ average stay unchanged 
at 2.3 days. Further, mainland Chinese 
visitor levels rose 9.3% to 3,561,667, with 
those travelling under the Individual Visit 
Scheme up 12.7% to 2,019,744.  
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REGULATION

ROUND-UP

AT A GLANCE
• Polymarket seeks ‘financial-product’ 

status in Europe 
• ANJ investigation leads to €20,000 fine
• DraftKings under AI scrutiny
• Crown Sydney fined AUS$40,000  

for serving an intoxicated patron  

POLYMARKET, ANJ, DRAFTKINGS & MORE...  

Polymarket’s latest attempt to distance 
itself from ‘gambling’ saw the operator 
lobby EU and UK regulators this week, 
asking them to consider its prediction 
markets as financial products rather than 
gambling. The company has reportedly 
been meeting with regulators across 
Europe, arguing that its contracts 
qualify as derivatives under MiFID rules 
governing financial services. However, 
while it continues to fight the same 
battle in the US, Gibraltar became the 

first European jurisdiction this summer 
to introduce a regulatory framework for 
prediction markets.

After an investigation by the Autorité 
Nationale des Jeux (ANJ), France’s 
National Sanctions Commission 
issued a €20,000 ($23,500) fine to a 
licensed sports betting operator, along 
with a two-month suspended operating 
ban. Indeed, the ANJ discovered that 
an account was opened despite the 
individual appearing in France’s asset-
freeze register. An alert was then issued 
to the operator, but not picked up  
on, subsequently highlighting an AML/
CTF failure..  

In the US, a report by the New York 
Times accused DraftKings of using 
an AI-powered data analysis system to 
target gamblers who are most likely to 

lose. One of the main sources used for the 
investigation alleges that, since 2023, the 
operator has been developing a machine-
learning model to determine which players 
are more likely to respond to promotional 
incentives. According to the New York 
Times, which states it has interviewed 
dozens of former DraftKings employees, 
the operator uses the model to target 
losing gamblers with promotions.  

A subsidiary of Crown Sydney Property 
was fined AUS$40,000 (US$28,526) for 
continuing to serve an intoxicated patron. 
The incident, which occurred in May 2025 at 
the Woodcut restaurant, involved a female 
patron who, over the course of three-and-
a-half hours, consumed a combination of 
hard spirits, cocktails and wine, leaving 
her physically impaired and requiring a 
wheelchair to exit the facility.
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ROUND-UPTHE WEEK IN 
QUOTES

Regardless of how prediction markets 
are currently legally defined, NCPG 
believes it is functionally gambling  
and can expose consumers to many  

of the same risks

Americans deserve confidence that 
public institutions serve them – not 
Presidents, political parties, wealthy 

interests or members of powerful 
families

NCPG PRESIDENT DEREK LONGMEIER ON 
THE RISKS AND SOCIETAL IMPACTS OF 

PREDICTION MARKETS

UTAH SENATOR JOHN CURTIS CALLS FOR AN 
INVESTIGATION INTO DONALD TRUMP JR.’S  

TIES TO PREDICTION MARKETS

BRAZIL

ANJL, BETTING BANS & MORE...  

This week, Brazil’s industry held its 
breath amid promises of a bill that could 
ban online casino. In Minas Gerais, 
Supreme Court Justice Flávio Dino has 
rejected a request by the National 
Association of Games and Lotteries 
(ANJL) to suspend Decree 49,279/2026, 
which restricts advertising by fixed-odds 
betting operators. The decree also limits 
adult content platforms on state-owned 
property and at events organised or 
supported by the state government. 
ANJL argued that Minas Gerais has 
overstepped federal authority and used 
a decree to regulate matters that should 

require legislation, but the restrictions 
remain in force.  

The dispute comes as Brazil’s television 
industry joined the nation’s football clubs 
in lobbying against the prospect of a wider 
Government ban on betting. Broadcasters 
see the proposals as a significant threat 
to advertising revenues, particularly after 
betting spending on linear television fell 
following its World Cup-driven surge. For 
some, the exposure is even more direct:  
as a number of broadcasters own stakes  
in locally active gaming operators. 
While restrictions and industry lobbying 
in Brazil near a boiling point, the sector 
continues to generate substantial state 
revenue. Brazil collected BR$9.91bn 
(US$1.87bn) in federal gambling taxes in 
the first eight months of 2026, up 69.3% 
from BR$5.86bn in the same period in 
2025. August alone contributed around 
BR$1.17bn, underscoring the industry’s 
financial weight amid intensifying scrutiny.

AT A GLANCE
• Minas Gerais Supreme Court backs ad 

restrictions
• Television executives lobby against 

potential ban
• Federal gaming taxes surge 69.3% 
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LOTTERY

ROUND-UPTHE WEEK IN 
QUOTES

CYPRUS, LITHUANIA & MORE...  

After reporting a 19% decrease in 
revenue to €7.2m ($8.3m) for 2025, the 
Cypriot National Lottery is seeking 
modernisation efforts following a period 
of low sales and increased pressure from 
market competition. As confirmed by 
Lottery Director Angelos Efthymiou, 
the state’s Finance Ministry issued a 
tender – valued at €1.23m excluding 
VAT – to fund a small team of legal and 
financial specialists, to help launch an 
updated model.  

In Lithuania, the country’s Ministry 
of Finance proposed restructuring the 
nation’s lottery tax regime, by shifting 

part of the existing obligation from 
direct taxation to mandatory support 
payments from July 2027. Under the new 
proposal, 10% of taxes paid by Lithuanian 
lottery organisers would continue to be 
submitted to the state budget, while 
organisers would also be required to 
allocate at least 8% to eligible support 
recipients. However, the proposal has yet 
to secure wider backing, as Lithuania’s 
Government Chancellery confirmed the 
Ministry did not coordinate with Prime 
Minister Mindaugas Sinkevičius.  

Additional lottery and regulatory 
headlines were produced in Nigeria, 
where the Kogi State clarified division 
responsibilities for gaming, following 
concerns over enforcement and 
payment requirements from operators. 
The Ministry of Commerce and 
Industry said it remains responsible for 
licensing, negotiating rates and sealing 
non-compliant premises.  

This is a meaningful development in 
progressing how we address player  
well-being and protection for those 

utilising our platform

Blocking platforms isn’t enough; we 
need regulation that can organise this 
market, oversee it, and also generate 

revenue for the State

UNDERDOG SENIOR MANAGER OF RESPONSIBLE 
GAMING OPERATIONS FRANK VACCARO, ON THE 

COLLABORATION WITH BIRCHES HEALTH 

CHILE SENATE ECONOMY COMMITTEE PRESIDENT 
GASTÓN SAAVEDRA URGING THE GOVERNMENT 

TO DELIVER ITS PROMISED PROPOSALS  

AT A GLANCE
•  Cypriot National Lottery’s 2025 revenue falls 

19% to €7.2m 
•  Lithuania proposes lottery tax restructure 

beginning in 2027 
•  Kogi clarifies duties for pool betting, lottery 

and gaming
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DEBRIEF

THE

BRAZIL’S BIGGEST INFLUENCER IS OUT (SUPPOSEDLY!)
Once upon a time, a little girl was born 
in the US and moved to Brazil, where she 
grew up to become the country’s biggest 
social media star, with more than 52 
million followers watching her every move.  

Her name? Virginia Fonseca. And for a 
while, one of the biggest things she did 
with her platform was tell people where 
to place a bet. 

FONSECA RISES WITH REGULATED  
BETTING BOOM 
As “Jogo do tigrinho,” the Fortune Tiger slot 
game, became the entry point through 
which millions of Brazilians met online 
casino products for the first time, Fonseca 
became so closely associated with the 
gaming format that fans and critics alike 
nicknamed her  “Tigrinia.” It was a moniker 
that stuck because it was accurate: she 
was the first and biggest face of betting 
ambassadorship in Brazil. Where she went, 
betting brands followed, and where betting 
brands went, an entire generation of 
influencer marketing joined the adventure.  

She wasn’t alone, but few did it at her 
scale, and few became as synonymous 
with the format. 

FAIRYTALE TO CAUTIONARY TALE 
Fonseca’s name became a fixture in 
regulatory and legal filings rather than 

just sponsored posts. Brazil’s Public 
Prosecutor’s Office for the Federal District 
(MPDFT) filed a civil lawsuit against her 
and Blaze, her longtime betting partner, 
seeking a minimum of BR120m ($23m) in 
collective moral damages.  

A separate filing alleged her 
compensation could have reached 30% 
of losses incurred by bettors following her 
recommendations, a standard industry 
revenue-share model that prosecutors 
said created a direct financial incentive 
tied to consumer losses. 

Prosecutors also specifically flagged 
her promotional activity during the 2026 
World Cup, referencing a campaign around 
the Argentina-Cape Verde match as an 
example of misleading advertising. On top 
of that, MPDFT requested her advertising 
contracts with Blaze as part of a wider 
investigation into the operator’s marketing 
practices, an investigation that also swept 
up footballer Neymar Jr. 

THE MAGIC DUST LOSES ITS SPELL  
Fonseca’s legal team confirmed she 
would no longer advertise betting 
platforms, framing it as a personal 
decision tied to her current life stage and 
professional priorities. She still noted that 
she considers responsible gambling a 
legitimate, regulated activity elsewhere 

in the world. No mention of the lawsuits. 
No mention of the 42,000-plus consumer 
complaints against Blaze that had piled 
up during her tenure as its face.

It’s a tidy departure for such a messy 
story: Fonseca is leaving the betting 
influencer game at almost exactly the 
point Brazil’s entire regulatory and political 
apparatus began seriously questioning 
how much responsibility should fall on 
the people paid to make betting look 
glamorous, fun and consequence-free. 

None of this means Fonseca invented 
influencer betting marketing in Brazil. Nor 
does it mean that her exit resolves any of 
the underlying questions prosecutors are 
asking about how that marketing worked.  

But there’s something notable about 
the timing: the era she helped define as 
“Tigrinia” is ending roughly in lockstep 
with her departure. Indeed, whether her 
exit is a genuine pivot or simply good 
timing dressed up as personal growth, 
the mess she leaves behind in the form 
of lawsuits, investigations and a BR120m 
damages claim, won’t be going anywhere 
any ime soon.  

It’s just someone else’s story to finish 
now. The only question is whether 
Tigrinia gets to live happily ever – or 
whether she quietly just “slots” back in 
down the line.
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TIM MILLER
Founder and Managing Director
GamReg Consulting
UK 

CATHRYN LAI
Chief Product Officer
Interblock Gaming
US 

After serving as Executive Director at  
the Gambling Commission for more  
than a decade, Miller has launched his own 
consulting agency. Its speciality will be helping 
regulators navigate the risks and regulatory 
challenges posed by unauthorised operators.

Lai brings over a decade of gaming industry 
experience to her new role. She began her 
gaming career with Scientific Games in 
2015, joining as VP of Products and Strategy, 
before serving most recently as COO of 
Sands Digital.

NIKOS KONSTAKIS
CEO
OpenBet
Global 

MUTHU PALANICHAMY
SVP & GM of Global Systems
Light & Wonder
Global 

At the start of the next year, Konstakis  
will succeed Jordan Levin as CEO, with  
Levin becoming Chairman. In his five years at 
OpenBet, Konstakis has served as Group Chief 
Product Officer, Chief Operating Officer and 
currently acts as the operator’s President.

Palanichamy joined Scientific Games in 2016 
and became Light & Wonder’s VP of Global 
Customer Engagement in 2022, the year 
the businesses separated. He will now lead 
the Systems business, focusing on product 
strategy, partnerships and innovation.

JAMIE KNIGHT
Chief Studios Officer
International Game Technology
Global 

JAMES HANCOCK
VP of B2B Marketing
Soft2Bet
Global 

Stepping into the role in January 2027, Knight 
will replace Jean Venneman. She joined IGT at 
the beginning of 2025 and has served as VP 
and SVP of the Game Studio division. Knight 
has two decades of experience across the 
industry’s largest suppliers.

Hancock will develop Soft2Bet’s B2B market 
positioning and global brand strategy. 
He has more than a decade of gambling-
industry marketing experience, with previous 
employers including Paddy Power, the Stars 
Group and Gaming Innovation Group.

MOVERS &

SHAKERS
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HIGHLOW

SOUTH KOREA CAMBODIA

PHILIPPINES MACAU 

An increased focus was drawn 
on responsible gaming both 
for citizens and the military, 
as tensions rose at Jeju Dream 
Tower Casino this week

The Government confirmed plans 
to make online gambling ban 
permanent this week, while also 
examining the land-based casino 
sector’s licensing requirements

The archipelago nation has seen 
warnings against cockfighting 
and crackdowns on accounts 
suspected of illegal activity, along 
with new regulatory changes and 
expansions into new markets

Despite reports of a rise in 
tourism and the opening of 
the brand-new NBA House this 
week, Citi’s September GGR 
forecast was lowered by 10%

AUSTRALIA
From multiple self-exclusion 
breaches to continuously serving 
an intoxicated patron, it’s been 
all regulatory action th  is week 
Down Under

HEAT

MAP
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•	 Michigan’s overall online gaming 
revenue rose 9.75% year-on-year  
to $325.39m for August 2026

•	 The state’s online sports betting 
sector, however, saw a revenue 
downturn of 29.80% to $34.59m

•	 FanDuel was Michigan’s highest 
earner during August, with all 
operators in the state reporting 
year-on-year revenue declines 

•	 We have omitted the smallest 
contributors to the total from 
our table 

MICHIGAN AUGUST REVENUE

ONLINE SPORTS 
BETTING

SELECTED
OPERATORS REVENUE ($M) % CHANGE 

YEAR-ON-YEAR

FanDuel 11.72 –34.33

DraftKings 9.47 –39.80

BetMGM 4.53 –33.12

Fanatics 3.32 –20.98

bet365 1.79 N/A

Total 34.59 –29.80

https://fastoffshore.com/contact-us/


•	 iGaming was Michigan’s key 
revenue driver for August, with 
the sector generating $290.81m,  
up 17.62% year-on-year

•	 FanDuel led the way in revenue 
earned again, generating 
$69.81m, up 4.39%

•	 Elsewhere, bet365 experienced  
the highest revenue upswing,  
up 242.71%

•	 We have once again omitted  
the smallest contributors to  
the total from our table 

IGAMING

SELECTED 
OPERATORS REVENUE ($M) % CHANGE YEAR-

ON-YEAR

FanDuel 69.81 +4.39

BetMGM 61.58 –1.65

DraftKings 42.51 +10.18

RSI 21.59 +15.16

Hard Rock 19.39 N/A

Fanatics 18.77 +51.21

Total 290.81 +17.62

https://sbcevents.com/sbc-summit/agenda/?selectedDay=2


GUEST

COLUMN

TATJANA MELUŠKĀNE, 
CHIEF COMMERCIAL OFFICER, SPAYZ.IO

Meluškāne provides a deep dive into how and why PSPs need a 
local strategy for African iGaming markets...  

Africa has long been called an “emerging” iGaming region. 
But in 2026, that label is beginning to appear outdated. 

The numbers already show strong demand. Blask recorded 
higher iGaming demand in 39 of the 42 African markets it 
tracked during the first half of 2026. Elsewhere, its comparable 
continental index rose around 24% year-on-year, with South 
Africa and Nigeria among the strongest contributors. 

The FIFA World Cup added another surge in activity. 
Softswiss reported three times more Sportsbook activity 
during the tournament, while 85% of bets were placed on 
mobile devices. That closely matches betting habits across 
Africa. GeoPoll surveyed 2,866 bettors in Ghana, Kenya, 
Nigeria, South Africa, Tanzania and Uganda for June and July. 
It found that 95% bet on mobile, while football was the main 
betting sport for 67% of players. 

For operators, those peaks put payment systems under 
pressure. Infrastructure has to handle sudden increases in 
deposits. Withdrawal times must stay consistent once the peak 
passes. Payment habits also vary sharply between countries. 

Indeed, electric wallet services and mobile money remains 
central in many African markets. Bank transfers are widely used 
in Nigeria, alongside wallets such as OPay and PalmPay. Kenya 
has M-Pesa and in Tanzania, Zambia, Congo and Cameroon, 
mobile money also accounts for a large part of everyday 
digital payments. As such, what works well in one country can 
be a poor fit in the next.  

GROWTH BRINGS TIGHTER REGULATION 
That makes Africa attractive for PSPs, but operating there is 
becoming more demanding. Regulation is getting stricter as 
the industry grows. 

Kenya is one example. The Gambling Control Act 2025 
replaced the previous framework, and new regulations followed 
in 2026. They cover licensing, gambling operations, advertising 
and foreign-based operators. Existing operators were given a 
transition period to move to the new licensing regime, while 
advertising restrictions have tightened, too. 

As markets grow, regulators usually scrutinise them more 
closely. PSPs see the effects in onboarding and transaction 
monitoring. Payout controls may also change, and some 
payment routes may become less reliable. Spayz.io has 
continued to expand across Africa during this period. In 2025 
and 2026, we have added Tanzania, Zambia, Nigeria, Congo, 
Cameroon and South Africa to our regional coverage. Morocco 
is the latest market. 

MOROCCO IN FOCUS 
Morocco has several characteristics that make it worth watching. 
Around 66% of its population is under 35, mobile usage is high 
and football has a large audience. Industry estimates put the 
country’s gambling market at approximately $1.14bn in 2025, 
with a projected increase to $1.23bn by 2029. Sports betting 
alone was estimated at around $172m in 2025. 

Regulation is less simple. Sports betting remains state-
controlled through MDJS, and Morocco still has no general 
licensing framework for private online gambling operators. 
Recent taxation and enforcement measures also suggest 
closer scrutiny of digital betting activity. 

For PSPs, this affects how new markets are approached. 
Strong demand alone isn’t enough. A provider also needs 
local payment partners it can rely on, stable routes and a 
setup that accounts for local regulatory requirements. 

A lot of that reliability sits behind the integration. 
Which local provider handles the traffic? How quickly can  
the payment team spot an underperforming route? Is  
there another route available if conditions change? These 
details matter more as regulation tightens and payment 
volumes rise. 

Spayz.io has taken a selective approach to its African 
expansion. New coverage depends on finding providers that 
can support stable operations over time. Adding a route 
simply because it is available isn’t enough. 

Africa’s iGaming markets will probably become harder to 
operate in as they grow. We’re already seeing that in markets 
such as Kenya. But demand is still rising, and there is room 
for operators and PSPs that can adapt their payment setup 
country by country.

SPONSORED BY



THE

DEALMAKERS

Boyd Interactive Evolution iGaming North America 

Underdog Birches Health RG US 

1xBet FC Barcelona Sports betting Spain

STS Polish Football Federation Sports betting Poland 

iGame Media Premier Padel Sports betting Global

Unibet Superpesis Sports betting Finland

SCCG MassPay Payments US

Games Valley Wazdan iGaming Europe 

Vyking Xtremepush iGaming Europe

Logifuture Odibets Sports betting Kenya 

COMPANY NEW PARTNER VERTICAL REGION
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https://www.globalgamingawards.com/emea/2027/


https://www.soft2bet.com/?utm_source=gamblinginsider&utm_medium=banner&utm_campaign=s2b_turnkeysolutions

