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The industry’s most prestigious awards 
returned to the Philippine capital  
of Manila for another showstopping 
celebration of the best and brightest in 
Asia-Pacific gaming. 

Indeed, during the SiGMA Asia Summit, 
true gaming royalty from across the 
region gathered at the Conrad Manila in 
the beating heart of the regulated Asian 
gaming landscape for the prestigious 
Global Gaming Awards Asia-Pacific  
2026 ceremony.  

It has, of course, been another busy 
year for gaming in APAC, with M&A 
consolidation activity and new regulations 
on the horizon Down Under as land-
based gaming continues to thrive across 
the Asian continent. The Global Gaming 
Awards recognises the very best our 
industry has to offer, nominated on merit 
alone and independently adjudicated by 
KPMG US – let’s take a look at the winners 
for 2026! 

A truly competitive category in the 
region, Galaxy Entertainment Group won 
Casino Operator of the Year this year, 
which is no surprise when looking at its 
thriving business. Not only is the operator 

deeply involved with CSR and the local 
community, but it has also driven revenue 
up by 11% to HK$12.4bn (US$1.6bn) in the 
first quarter of this year. Galaxy Macau, one 
of the core properties, was also awarded 
Integrated Resort of the Year.  

Walking away with one Global Gaming 
Award represents a true badge of industry 
honour. This year, however, Aristocrat 
Gaming also took home two prizes for 
Casino Supplier of the Year and Casino 
Product of the Year, for Dragon Link™ 
specifically. In both categories, Aristocrat 
beat fierce competitor Light & Wonder to 
first place. 

Across the digital categories, Digital 
Operator of the Year went to Digiplus, 
Digital Casino Supplier of the Year was 
awarded to BetConstruct, and Digital Sports 
Betting Supplier was claimed by Sportradar. 
All of these organisations have navigated 
the shifting regulatory landscapes across 
the Asia-Pacific regions, including the 
Philippines. As for Sportradar, the tech 
supplier was integral in transforming the 
Taiwan Sports Lottery, one of Asia’s most 
high-profile public operators. 

The Table Game Product of the Year 

Award went to Interblock for Dragon Sic 
Bo, although once again, Light & Wonder 
was a close runner-up, this time with 
Obsidian Hybrid. IDX Games made it third 
with its version of Power Play Baccarat.  

Corporate Social Responsibility of the 
Year was a particularly difficult category, 
considering all of the events, initiatives 
and programmes created by operators  
in the APAC region. The Hong Kong  
Jockey Club was crowned the winner this  
year. A worthy victory, considering that it 
recently opened its Nature Conservation 
Center, reinforcing its environmental 
commitment beyond racing operations. 

Finally, the highly coveted Executive 
of the Year was awarded to Lawrence Ho, 
Chairman and CEO of Melco Resorts & 
Entertainment. In 2025, he advanced Melco’s 
international expansion with the opening 
of City of Dreams Sri Lanka, marking its 
entry into South Asia and reinforcing a 
strategy focused on distinctive, world-class 
destinations and diversified entertainment.  

Congrats to Lawrence Ho, Melco and all 
the worthy winners and nominees of this 
year’s Global Gaming Awards Asia-Pacific 
ceremony! 
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WINNERS 2026

LAWRENCE HO, CHAIRMAN 
& CEO, MELCO RESORTS & 
ENTERTAINMENT

EXECUTIVE
OF THE YEAR

*Accepting the award on Mr Ho’s behalf: Roger Lwin (right), Vice President, Gaming Operations,
Melco Resorts & Entertainment
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THE WEEK IN 
NUMBERS
THE WEEK IN 
NUMBERS

Number of operator 
licence applications  

being reviewed by  
Alberta ahead of launch

Sports betting handle 
reported by the state of 

Virginia for the month of 
April 2026, up 0.7%

Rise in gambling-related 
mental health cases 

reported by Brazil’s 
Health Ministry

35

$613.9m

140%

Number of users now 
active on Brazil’s self-
exclusion platform

Maximum penalty for 
influencers promoting 
illegal wagering platforms 
in Victoria (US$17,500)

600,000

AU$24,421

THIS WEEK’S EXECUTIVE ROUND-UP: 
MGM, MACAU, NEVADA & MORE...   
This week saw MGM Resorts minority 
stake owner Barry Diller submit a non-
binding proposal offer to acquire the 
company’s remaining stock at $48.30 per 
share – as well as take on the operator’s 
$5.5bn of debt. Indeed, the total sum of 
this overall offer values MGM Resorts at 
approximately $18bn. Submitted as part 
of an open letter, IAC Founder Diller – 
who also owns and operates People Inc 
– outlined his belief that the operator’s 
assets and businesses are ‘not currently 
realising their full potential,’ as his offer 
also proposes taking the company private 
– should it be accepted. Presently, Diller 
owns a 26.1% stake in MGM, which would 
increase to a 50.1% controlling stake if this 
offer is accepted by the Board of Directors. 

Elsewhere, Macau’s GGR rose by 6.7% 
year-on-year to MOP22.6bn (US$2.80bn) for 
the month of May 2026. The Macau Gaming 
Inspection and Coordination Bureau (DICJ) 
published the region’s latest figures, which 
highlight a healthy upswing in comparison 
to the MOP19.9bn figure recorded 
during the prior month of April 2026. As 
2026 nears its mid-point, the cumulative 
revenue generated by Macau over the 
first five months of the year has reached 
MOP108.4bn, up 10.9% in comparison to 
the same period of 2025. Finances aside, the 
full official tourism statistics for May have 
not yet been released but hotel occupancy 
rates have stayed above 84% during the 
last 12 months – in addition – the Macau 
Government Tourism Office reported 
that the Labor Day holiday from 1-5 May 
brought in 873,000 visitor arrivals, an annual 
increase of 2.7%.  

In the US, the state of Nevada saw 
Judge Jason Woodbury grant the 
Nevada Gaming Control Board (NGCB)’s 
preliminary injunction request against 
Polymarket this week. The news comes 
after Kalshi and Coinbase were banned 
from offering event contracts in the 
sports, entertainment and elections 
industries. Both Kalshi and Polymarket 

filed emergency stay motions in Nevada 
federal court to allow the respective 
legislative bodies time to consider 
forthcoming stay motions from operators 
and regulators. 

Over the Atlantic, Paf acquired Bell 
Casino AB in Europe and will take over 
casino gaming operations across 50 
nautical vessels as part of the deal. Indeed, 
Paf already operates gaming on board 26 
vessels, with this acquisition bringing its 
total number to 76. All 28 Bell Casino AB 
employees will remain working in their 
current roles following the deal and Bell 
Casino Founder. As a combined business, 
Paf and Bell will operate around 1,500 
gaming machines and 450 arcade games. 

The Vice-President of the Brazilian 
Football Confederation (CBF), Michelle 
Ramalho, defended the country’s 
regulatory betting sector, arguing that 
operators are being unfairly connected to 
issues such as match-fixing and other forms 
of harmful gambling activity. Arguing that 
the emphasis should be put on illegal 
operators and not licensed, regulated 
companies, Ramalho stated that “You 
can no longer talk about football today 
without talking about betting and many 
ignorant people say betting operators 
should disappear, but betting companies 
are as much victims as the federations.”  

In Norway, politicians and addiction 
experts called for stricter rules surrounding 
prediction markets, citing platforms like 
Kalshi and Polymarket as examples of 
operating without clear regulation in 
Norway. Norway’s Socialist Left Party 
(SV) urged the government to extend 
its gambling regulations to prediction 
markets and to maintain better regulation 
concerning electoral and war betting 
activity. Gambling addiction expert, 
Magnus Pedersen, called for a complete 
ban on prediction platforms and argued 
that the platforms are “aggressively 
marketed on social media and promoted 
by influencers.” 
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W W W . C P . G A M E S

FOOTBALL

ROUND-UP

AT A GLANCE
• Canada promoted betting limits ahead 

of World Cup
• KSA reminded operators that live 

advertising is prohibited
• Betway announced kit sponsorship deal 

with Manchester United 
• Polymarket and OneFootball partnered up

WORLD CUP, BETWAY & MORE... 

Responsible gambling experts in Canada 
urged players to limit their spending and 
betting activity during the World Cup 
this week, with the co-host nation also 
advising players to use AGCO-registered 
sites amidst a growth in Ontario’s 
regulated online gambling market.5. 
Sarah McCarthy, Responsible Gambling 
Council CEO, recommended that users 
should set clear affordability limits before 

a match begins, rather than during a 
match when emotions can run high and 
can affect betting behaviour. 

Elsewhere, the Dutch Gambling 
Authority (KSA) wrote to sports betting 
operators in the Netherlands, reminding 
them that live advertising during the 
FIFA 2026 World Cup matches is strictly 
prohibited. As part of an open letter, 
the KSA reaffirmed the broader rules on 
advertising and reiterated that operators 
are not allowed to encourage viewers to 
place bets during a match through social 
media posts, push notifications or emails.   

Manchester United signed a multi-
year training kit sponsorship deal with 
Betway this week. Worth an estimated 
£20m ($27m) per season, the deal will 
see Betway branding appear across the 

Red Devils’ training kit from the start of 
next season. With the new rule of betting 
operators being prohibited to advertise as 
principal shirt sponsors, betting brands will 
still be allowed to promote through sleeve 
partnerships and pitch-side LED boards.  

Polymarket and OneFootball formed 
a new partnership that will introduce a 
range of new football-related prediction 
content to the platform. Several product 
integrations and experiences will be 
developed and available to the platform, 
and OneFootball’s 600 million monthly 
football users will provide further visibility 
for Polymarket’s sports-related content. 
Matchday experiences, editorial content, 
targeted campaigns and social media 
content will be some of the new additions to 
the platform. 
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ROUND-UPTHE WEEK IN 
QUOTES

On an optimistic timeline, a  
final parliamentary vote could be 

expected in the next few months, with 
the law entering into force by end of 
2026 or early 2027. However, delays 

beyond that window are possible.

Hawkbridge was established to give 
operators, suppliers, investors and 

boards sharp, pragmatic counsel on the 
questions that sit above legal advice 

and beyond commercial diligence.

AUSTRIAN LEGAL EXPERT DR CHRISTIAN RAPANI 
SPEAKS EXCLUSIVELY TO GLOBAL GAMING 
INSIDER ABOUT THE DE-MONOPOLISATION  

OF THE AUSTRIAN MARKET

HAWKBRIDGE CO-FOUNDER BAHAR ALEADDINI 
COMMENTS ON THE APPOINTMENT OF ANDREW 

RHODES AS PRINCIPAL CONSULTANT

FINANCIAL

ITALY, THE STAR & MORE... 

Italy’s gambling market reached a record 
€165.34bn ($192.5bn) in total volume in 
2025, according to findings from the fourth 
edition of the Black Book on Gambling. In 
a report titled, The Losing State, the total 
gambling volume rose 5% year-on-year 
and represented 7.3% of national GDP. 
And for the first time, online gambling 
exceeded €100bn with 4.8 million active 
players. Cumulative player losses reached 
€21.88bn and CGIL, Federconsumatori and 
ISSCON are calling for stricter advertising 
rules, with a social balance sheet and an 
extra-profits tax on operators. 

The Star Sydney has been hit with 
a AU$10m ($7.2m) fine by the NSW 
Independent Casino Commission (NICC) 

for four compliance failures. Indeed, an 
additional AU$5m is now also required to 
be set aside and invested in financial crime 
risk management technology. The sanctions 
came after investigations made by the 
Liquor & Gaming NSW exposed thousands 
of compliance breaches identified four 
separate disciplinary matters. Further 
penalties include AU$3m for allowing the 
conversion of casino reward points into 
cash-equivalent benefits and AU$1.5m for 
permitting customers to exceed prescribed 
gambling time limits. 

Wrapping up its second phase of its seed 
funding, Avanti Studios raised €5m ($5.8m) 
to bring its total capital to €10m ahead of 
its content launch in June 2026. According 
to the company, the round closed on May 
19 and was filled quickly after being made 
available to investors. Deepening its ties to 
Avanti, Genting Casinos UK backed the first 
round and contributed again in the second.

AT A GLANCE
•  Italy’s gambling market reaches €165.34bn
•  NICC fines The Star Sydney 
•  Avanti Studios raises €10m in seed funding
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LATAM

ROUND-UPTHE WEEK IN 
QUOTES ARGENTINA, PANAMA & BRAZIL  

Stake officially launched in Buenos Aires, 
Argentina this past week and will operate 
via stake.bet.ar under a licence from the 
provincial institute of Lottery and Casinos. 
The operator has recently expanded 
into multiple markets across LatAm 
including Brazil, Peru and Colombia. Now, 
Argentinian players will have access to 
Stake’s sportsbook and casino products.  

Law 527 of May 23, 2026 was enacted 
by Panama and will introduce broader 
rules over digital betting, online gambling 
and land-based casinos. The legislation 
recognises gambling disorders as a public 
health issue and will give the Gaming 
Control Board complete authority to act 
against unlicensed operators. Regulators 

are permitted to order the blocking, 
suspension or complete restriction of 
websites, apps, domains and IP addresses 
linked to unregistered betting and gaming 
operators. Furthermore, operators must 
introduce biometric age checks, user limits 
and risk alerts.  

The Ministry of Health for Brazil reported 
a near 140% increase in demand for 
mental health services related to gambling 
disorders within the public healthcare 
system (SUS) over the past five years this 
week. The findings were presented during 
a public hearing held by the Chamber 
of Deputies’ Economic Development 
Committee, where various health officials, 
regulators and lawmakers discussed effects 
of online gambling and betting. Marcelo 
Dias, from the Ministry of Health, remarked 
that the government has continued to 
support the SUS platform and users can 
complete a self-assessment before being 
directed to treatment.  

We need to keep these unlicensed 
organisations away from shirts and 

pitch-side perimeters. I’ve written to all 
six clubs to strongly urge their chairs to 
stop promoting these illegal operators.

In under two months, we have 
migrated all our brands in Sweden 

to our proprietary sportsbook, Tiger, 
and I couldn’t be more proud of this 

amazing achievement.

ENTAIN GROUP GENERAL COUNSEL AND CHIEF 
CUSTOMER CARE OFFICER SIMON ZINGER SPEAKS 

ON THE ISSUE OF UNLICENSED GAMBLING 
SPONSORSHIPS OF PREMIER LEAGUE CLUBS

 LEOVEGAS CEO MATTIAS WEDER COMMENTS 
ON THE OPERATOR’S LATEST ROLLOUT IN THE 

SWEDISH MARKET

AT A GLANCE
•  Stake launches in Buenos Aires  
•  Panama enacts new protection laws
•  Brazil reports increase for gambling-

related mental health services 
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DEBRIEF

THE

UAE: ALL IN? 
The United Arab Emirates (UAE) has, 
historically, taken an extremely rather 
strict approach to gambling – holding 
the attitude that it needs to be prohibited 
at all levels. However, since the General 
Commercial Gaming Regulatory Authority 
(GCGRA) was established in September 
2023 and gambling licences were gradually 
awarded to operators and suppliers alike, 
the landscape began to change. Now, 
as of this week, the UAE has removed all 
gambling and betting provisions from its 
new Civil Transactions Law.  

Indeed, they have not been banished 
entirely from existence, but instead 
replaced by the Federal Decree-Law No. 
25 of 2025 – which grants the GCGRA 
exclusive jurisdiction to regulate, licence 
and supervise commercial gaming 

activities and facilities in the UAE, including 
lottery, internet gaming, sports wagering 
and land-based gaming. As many other 
jurisdictions already may recognise, this 
is a critical point in a region transitioning 
from a government-based legal system 
to a formally regulated one – as well as 
taking baby steps to further legalise such 
activities in the area.  

Although it is still early days for the UAE, 
the region does have an advantage in 
being one of the last places to establish 
a gambling regulator, so there are plenty 
of examples for what (and what not) to 
do. So far, the GCGRA has been slow to 
offer licences and only to companies that 
are internationally recognised; the likes of 
Wynn, IGT, Light & Wonder, Sportradar and 
Aristocrat – to name but a few.

It seems unlikely that this shift will 
suddenly flood the market with hundreds 
of licensed parties over the next few 
months, but all signs are pointing towards 
an acceleration in the UAE. Could this 
lead to a VIP-style land-based casino 
culture similar to Macau? Could it support 
the recent esports push made by the 
nation? Or is it just be part of efforts to 
align the area with local and international 
expectations?  

Well, only time will tell – but it is 
certainly a positive indicator that the 
GCGRA is taking its time expanding its 
oversight, and with eyes starting to be 
pulled away from troublesome Brazil 
and over towards the East, the UAE could 
become the latest emerging market to 
focus on. 
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KHALID REEDE JONES
CEO
Allwyn
North America 

SHEILA BANGALORE
Independent Non-Executive Director
Entain
Europe  

As the former Virginia Lottery Executive 
Director for over two years, Jones will now 
oversee Allwyn’s US lottery operations - 
separate from its US PrizePicks operations -  
as of next month. 

With more than 20 years of global experience 
and multiple high-ranking roles at Bally’s, 
Games Global and Aristocrat, Bangalore 
has joined Entain’s board and will further 
strengthen its operational capabilities.

BARNI EVANS
CEO
Flutter APAC
APAC 

JANICE DUNCAN
Group Finance Director
Evoke
UK 

As part of a wider leadership transition, Evans 
will depart as Sportsbet CEO and join parent 
company Flutter APAC as the new CEO of the 
region. Evans led Sportsbet for over 14 years, 
with Doug Brown set to be his successor.

A former Finance Director at William Hill 
for three years, Duncan will bring her 
expertise to her new role at Evoke to help 
drive strategic initiatives and manoeuvre the 
company through a period of major change. 

HUBERT WANG
COO
Sands China
China  

PETER FORSBERG
Ambassador 
BetMGM 
Sweden  

Wang has joined Sands China as COO after 
more than 14 years at MGM China. During his 
previous senior tenures, he has accumulated 
experience in gaming, marketing, resort 
operations and strategic analysis. He will  
now play a key operational role at Sands.

Peter “Foppa” Forsberg has spent 13 seasons 
in the NHL as a successful ice hockey player and 
now he will be the new official ambassador for 
BetMGM in Sweden. He will appear in BetMGM 
marketing campaigns and share betting tips 
across the country.

MOVERS &

SHAKERS
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HIGHLOW

AUSTRALIA HONG KONG

PHILIPPINES

AZERBAIJAN MALAYSIA

The NICC fined The Star Sydney 
AU$10m for compliance breaches 
and the VGCCC issued a warning to 
influencers who promote gambling-
related content

The Hong Kong Jockey Club are  
now accepting applications for its 
Apprentice Jockeys’ School. So, if  
you’re aged 15 and over send yours  
in and “gallop into the future”

PAGCOR turned over seven new patient 
transport vehicles, as the prestigious 
Global Gaming Awards Asia-pacific  
ceremony 2026 tookplace in Manila

A new National Cybersecurity  
Agency tasked with combating illegal 
online gambling was established in 
Azerbaijan this past week

New identity verifications will be 
required for all sponsored social media 
advertisers in Malaysia to better protect 
against targeting scams and illegal 
gambling promotions

MACAU
Hubert Wang was appointed CCO for 
Sands China and Macau proved again 
why its Asia’s gambling capital with a 
6.7% increase in its GGR for May

HEAT

MAP
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•	 April 2026 was a positive month 
for the state of Nevada’s gaming 
figures 

•	 Only Downtown Las Vegas and 
Wendover reported year-on-year 
revenue downturns 

•	 The Strip led the way, generating 
$689.45m in revenue, up 6.58%, 
with statewide revenue rising 5.3%  
to $1.23bn

YTD REVENUE BY SECTOR

SECTOR
APRIL 
REVENUE 
($BN)

% CHANGE 
YEAR-ON-YEAR

YTD REVENUE 
($BN)

% CHANGE 
YEAR-ON-YEAR

Land-based 3.45 +5.92 18.36 +4.18

Sports betting 0.614 +22.50 4.33 +8

iGaming 0.811 +15.11 3.54 +18.69

Total 4.88 +5.29 26.23 +101.53

RESULTS BY AREA

AREA REVENUE ($M) % CHANGE YEAR-ON-YEAR

Las Vegas Strip 689.45 +6.58

Downtown Las Vegas 83.42 –0.62

North Las Vegas 25.59 +2.83

Laughlin 46.97 +16.90

Boulder Strip 89.97 +0.08

Mesquite 18.65 +4.10

Washoe County 97.30 +12.65

Reno 72.31 +11.81

Sparks 15.23 +20.28

North Lake Tahoe 1.51 +6.63

South Lake Tahoe 18.38 +10.49

Elko County 33.63 +1.18

Wendover 21.53 –3.38

Carson Valley Area 12.16 +10.45

Other 20.01 +4.26

Total 1,230 +5.29

NEVADA GAMING REVENUE APRIL 2026 

•	 Observing year-to-date statistics, 
revenue across three sectors rose 
year-on-year, contributing to a 
significant upswing statewide 

•	 Land-based continues to lead 
the way with regard to revenue 
generated in Nevada  

•	 Sports betting revenue rose by 
22.5% year-on-year during April, 
with YTD iGaming revenue also 
rising by 18.7%



GUEST

INTERVIEW

ANDREW COCHRANE
CHIEF COMMERCIAL OFFICER,

SOFT2BET

Cochrane reflects on key milestones for Soft2Bet so far this year, 
analysing the road ahead. 

How do you reflect on Soft2Bet’s first half of 2026, following 
recent launches across Scandinavia? 
The first half of 2026 has been phenomenal for Soft2Bet, 
commercially and strategically. Scandinavia is a mature iGaming 
region. Players expect fast journeys, simple mobile use, trusted 
payments, smooth verification and genuine local relevance. 
QuickCasino.dk was built around the “Fast Pace” rallying philosophy, 
with speed, control and mobile use at the centre of the experience. 

Betoro follows its own brand philosophy of “guided passion” for 
sports bettors, using a darker visual identity and a bull motif to give 
the brand strength and confidence. Lodur brings a different local 
identity in Sweden, using Norse mythology to shape a Viking-
inspired casino and sportsbook experience.  

Looking ahead to the World Cup, how do you reflect on the 
industry’s progress in sports wagering innovation since the 
last World Cup in 2022? 
The 2026 World Cup will be on a scale the sports betting industry 
has not seen before, which is why I recently described it as 
iGaming’s Super Bowl moment. According to recent reports, the 
World Cup will overtake Super Bowl in sports bets.   

A tournament of that scale means even a fairly standard 
sportsbook, presented as a wall of odds, can pick up activity during 
the biggest fixtures. Holding that attention across five weeks will 
be the real test, especially as players follow form, team selection, 
tactics, injuries and national storylines. 

Since 2022, the strongest products and campaigns have moved 
closer to the rhythm of the tournament, from pre-match build-up 
to the quieter days between fixtures. 

Our work with Diego Simeone across Betinia and CampoBet 
follows the same thinking. He is known for preparation, discipline, 
tactical judgement and intensity. Serious football fans recognise 
those qualities immediately, giving the partnership a natural 
connection to the way people watch, analyse and talk about 
the game. 

How does Soft2Bet plan to tackle the issue of a drop-off in 
engagement between football matches for the World Cup? 
Across a 39-day tournament, the biggest fixtures carry their own 
energy. Players know when the major games are coming, the 

conversation builds naturally and betting activity follows. The 
harder job is giving players a reason to come back on quieter days, 
when the next headline match still feels a long way off. 

MEGA11 was built for that gap, giving players a reason rooted in 
football to return between fixtures rather than only around kick-off. 

Players manage a virtual football squad alongside their 
sportsbook activity, with real-money betting helping their manager 
game progress. It gives players decisions to make, progress to follow 
and a reason to check in between matches, so the tournament does 
not feel like it stops when the schedule slows down. 

Building on that, how will Soft2Bet look to ensure player 
retention once the tournament is finished? 
The World Cup can bring a surge of new and returning users, but 
once the calendar returns to normal, that activity has to turn into a 
habit. When the tournament ends, we want players to build on the 
behaviours they have already started.  

With its API-based setup, MEGA allows missions, achievements, 
rewards, progression, and social features to carry over across the 
sportsbook and casino, and then adapt to domestic football, 
European competitions, and other sports. 

Data also helps us read player behaviour after the event. Some 
users will remain occasional football bettors. Others will become 
more regular sportsbook users, and some may start engaging with 
the casino. Segmentation and personalisation help us shape the 
experience around each of those journeys. 

We are also developing another football-led MEGA engine built 
around longer-term progression, giving players a fresh reason to 
stay involved beyond the World Cup. Its gameplay will revolve 
around players clashing in penalty series. 

The tournament will be huge for the US market. What can you 
tell us about your latest launches and plans in the region? 
North America is a major region for Soft2Bet, and the US is one 
of the most interesting markets heading into this World Cup. The 
tournament gives operators a chance to reach a broader audience 
by bringing football, entertainment and betting into the 
same conversation. 

We are live in Ontario with Tooniebet, which has given 
us a strong base in one of the region’s most competitive 
markets. Alberta and New Jersey are also markets we are 
watching closely, with several plans taking shape across 
North America. 
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THE

DEALMAKERS

FanDuel  ITV iGaming US

Mohegan White Hat Studios iGaming US

Caesars Playson iGaming Ontario

bet365 Blueprint Gaming iGaming Global

Scientific Games La Banca Lottery Uruguay

Betsson Padel Sports betting Buenos Aires & Rome

Kambi Desert Diamond Casino Sports betting Arizona

Hacksaw Gaming BetArabia iGaming Lebanon 

Greentube World Sports Betting Sports betting South Africa

Gaming Realms Sportybet Sports betting Africa

COMPANY NEW PARTNER VERTICAL REGION
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